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GM UNITS RAISE ‘3/ LIST PRICES 


|ATAM Ponders Value of : Trade Laws 


, Sparks 


Dearborn ht Cheol In 
Big Year for Ford 
Zephyr Breezing 
Collegians Rubber 
Ben Bows Out 


see 
By 


_* Chris Sinsabaugh 


4 /TTHOUT QUOTING anyone 

in particular at Dearborn, 

but speaking with the voice of 

authority, it can 

be written into 

the records that 

when the pres- 

ent model year 

ends Ford’s pro- 

duction of cars 

and trucks for 

domestic con- 

sumption will 

total well over 

a million units 

and will exceed 

W. C. Cowling 1936 by a sub- 

stantial margin. 

Work will be resumed Monday, 

not -n the new stuff as might be 

ex ted, but on the ’37 models, 

1arket being such that the 

‘rs that be figure the assem- 

bly ‘lines can run at near-peak 

capacity until the middle of 

September filling orders for this 

year’s crop. Then will come the 

switchover and it is expected the 

blessed event, the birth of the ’38 

lines, will take place late in Oc- 

tober, just in time for the show 

circuit. 
* aK * 

MUNCHING on this feed-box 

information, the conductor of the 

column finds that the Cowling 

sales staff has done an excep- 

tionally good job on the current- 

year production. Steadily, month 

by month, production and sales 

have been Ike and Mike—they 

look alike in that Ford sales lead- 

ership has been undisputed in the 

registration reports. As of now, 

despite the vacation, the branches 

have been clamoring for more 

and more cars and trucks and it 

is figured that from Monday until 

the shutdown Ford manufacture 

will be planned to meet the orders 
from the branches. 

* * * 


I HAD AN opportunity to talk 
to a sales executive one day this 
week and from him I was told 
something about the company’s 
sales operation that was news to 
me, My first surprise came when 
I learned of the bull’s-eye scored 
by the 60-horsepower model in- 
troduced this year to tap the 
market made up of those whose 
watchword was a lower price, 
economy of operation, plus looks, 
all of which, I’m told, has been 
built into this “60.” When the 
season opened the commitments 
from the dealers called for only 
25 per cent 60’s, but each month 
since’ this ratio has_ steadily 

(Continued on Page 19, Col. 1) 








Assn. Managers! 
Study Factory, 
Dealer Relations 


Buckman Is_ Re-Elected 
President; Shuart, 
Berrien Named 


By MEL ADAMS 


CHICAGO.— Divided 
opinion on the “cure-all” 
properties of legislation, 
such as the Pennsylvania 


and Wisconsin fair trade 
laws, featured the annual mid- 
summer conclave of the Automo- 
tive Trade Assn. managers here 
this week at the Congress Hotel. 
The record attendance, which 
also studied factory-dealer rela- 
tions, finance, shows and a legis- 
lative reporting service, developed 
strong sentiment in favor of mak- 
ing Chicago the scene of future 
meetings, because of its central 
location. 

At the closing session, Friday, 
Herbert Buckman, of Cleveland, 
was re-elected president. Others 
named were H. H. Shuart, of De- 
troit, vice-president; W. P. Ber- 
rien, of Philadelphia, secretary- 
treasurer; John Raine, of Balti- 
more, director; and Ralph Eb- 
bert was elected to the board to 
succeed the late Claude Holgate. 

Dominating the deliberations 
was the recognition of problems 
and evils which those in attend- 
ance from coast to coast agreed | 
beset the industry and trade. As- | 
sociation executives tackled the| 


(Continued on Page 2, Col. 4) 


Trailer Makers 
Set Sept. 15 for 
Annual Election 





By JACK WEED 


KESHENA, Wis.— The Coach 
Trailer Manufacturers’ Assn., at 
a speci.l meeting held here in 
connection with the TCT sum- 
mer meeting and trailer show, set 
Sept. 15 as the date for the an- 
nual election of officers in Chi- 
cago. Two important committees, 
which will get into active service 
at once, were appointed. The 
committees include a show com- 
mittee with J. L. Brown, vice- 
president of sales, Covered Wagon, 
chairman; J. R. Roberts, sales 
manager, Alma Trailer Co., and 
Wilbur J. Schult jr., president, 
Schult Trailers Inc., which will 
decide for the trailer builders at 
which shows the manufacturers 
will exhibit 1938 models. A mem- 
bership committee was named, 
composed of A. W. Shields, sales 
manager, Bender Body, chairman; 
B. R. Scheff, sales manager, 
Palace Travel Coach Co.; Norman 
C. Wolfe, president, Silver Dome, 


(Continued on Page 11, Col. 1) 





—ADN Photo 


TALKING IT OVER at the banquet of the Automotive Trade Assn. 
Managers’ meeting in Chicago this week are Alfred Reeves, general 
manager of Automobile Manufacturers’ Assn., right, and E. M. Lied, 
president of the National Automobile Dealers’ Assn., center, while A. 
R. Benson, general manager of NADA, left, listens in. 





Car, Truck Sales Reach 
2,338,440 i in First Half, 
Up 7 Per Cent Over 1936 


DETROIT.—Sales of new pas- 


senger cars and trucks in the 
United States during the first six 
months of 1937 totalled 2,338,440 
units, according to compilation of 
final reports from 48 states and 
the District of Columbia. This 
represents a gain of approxi- 
mately 7 per cent over the 2,173,- 
496 vehicles registered during the 
first half of 1936. 

The 1937 total compares with 
ADN’s previous estimate of 2,299,- 
576 sales for the first six months, 
and marks a remarkable showing 
for the industry in view of labor 


| difficulties which plagued produ- 


cers in the early portion of the 


| year. 


Since these figures do not in- 
clude Canadian and export con- 
sumption, the first half showing 
gives ample indication that the 
production goal of 5,200,000, pre- 
dicted early in the year by ADN, 
will be possible to achieve. This 
assumption, of course, is depend- 
ent almost entirely on peaceful 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations 
as Reported in ADN Today. 
1937 1936 
Pos. Make Pos. 
1—493,741 Ford 417,293— 2 
2—413,102 Chev. 529,785— 
8—264,307 Plym. 260,820— 
4—144,969 Ddge. 130,980— 
5—116,842 Pont. 92,106— 
6—107,660 Olds. 109,047— 
7—104,689 Buick 82,277— 7 
8— 57,694 Pack. 28,792—11 
9— 53,312 Hud.* 55,398— 8 
10— 48,126 Chrys. 30,735—10 
* Includes Terraplane. 
Total All Makes 
2,001,914 1,858,768 


See Total Registrations to Date, 1937- 
1936, pages 16 and 17 this issue. 


labor conditions for the remain- 
der of the year. 


The prospect of attaining the 
5,200,000-vehicle production goal 
in 1937 is even more promising in 
view of the latest output figures, 
based on U. S. department of 
commerce statistics. ADN’s “pink 
sheet” of Aug. 4 places total in- 
dustry production from Jan. 1 to 
Aug. 7 at 3,439,903 units, with at 
least three full months of capacity 
operations remaining the rest of 
the year. 

With June accounting for 360,- 
236 units, passenger car sales for 
the six months hit 1,996,356 as 
against 1,853,017 units in the cor- 
responding period a year ago. 
This represents an increase of 7.74 
per cent. June sales were only 
2.49 per cent under the total of 
369,422 registrations chalked up 
in June, 1936, but were more than 
8 per cent below the 391,697 sales 
recorded in May of this year. 

The remainder of the 2,338,440 
sales, or 342,084 units, represents 
truck sales during the first half. 
Truck registrations totalled 320,- 
479 units in the same period a 
year ago, thereby giving this 

(Continued on Page 3, Col. 5) 


Increases Range 


From $30 to $45 
Qn Most Models 


Dealers Likely to Derive 
Principal Benefits 
From Boosts 


By CHRIS SINSABAUGH 

DETROIT.—Each of the 
car manufacturing units of 
General Motors this week 
announced price increases 


on 1937 models. Chevrolet 
upped its prices $30 on both cars 
and trucks of all models. Pontiac, 
Oldsmobile and Buick each in- 
creased $45 a model, with the ex- 
ception that Buick also went $100 
higher on Series 80 Roadmaster 
and Series 90 Limited. The Cad- 
illac division increased $100 on all 
Cadillacs and raised LaSalle lists 
$60. In the case of Oldsmobile, 
and Buick, these raises go into 
effect on Monday. Cadillac and 
LaSalle jumps take effect Aug. 14. 
Chevrolet and Pontiac have made 
no announcement. 

That, in a nutshell, is what’s 
happened since Ford last week 
announced increases of from $15 
to $35 on its fastest-moving mod- 
els. Observers had anticipated 
action of this sort following the 
statement made by Alfred P. 
Sloan, chairman of the board of 
General Motors, in his annual re- 
port that because of increased 
price of materials there was noth- 
ing else to do but to increase 
prices of the products of the cor- 
poration. 

When Ford jumped in with its 
boosts, thus removing a possible 
fear on the part of the rest of the 
industry that if prices went up 
now Ford might stand pat on his 
old figures, thus causing some 
embarrassment on the part of its 
competition, it was felt that all 
the car makers were in harmony 
on the subject. 

But, while both Ford and Gen- 
eral Motors have upped, similar 
action on the part of other com- 
panies in the industry has not fol- 
lowed. There seems to be a dis- 
position on the part of those who 
have not followed suit to await 

(Continued on Page 8, Col. 1) 


Plymouth Strike Still On; 
UAW Contract Breach Cited 


DETROIT.—After three days 
of conferences between UAW and 
company officials, the Plymouth 
plant here remained closed Fri- 
day, following a series of riots 
Wednesday between two rival 
unions. The strike marked the 
first major labor difficulty in the 
industry for the past month. 

The disturbance, which has 
kept the plant shut for more 
than two days, and Thursday cur- 
tailed operations in the Briggs 


Body and Dodge plants, Friday, 


brought charges from Chrysler 
Corp. officials that United Auto- 
mobile Workers had made a 
“serious breach” of its contract 
with the corporation. 

Conferences between company 
and UAW officials, which began 
shortly after the riots Wednes- 
day noon, were adjourned late 
Friday afternoon until Saturday, 
with both sides apparently dead- 

(Continued on Page 16, Col. 1) 
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Value of Trade Laws is Pondered by ATAM 


Mikard Sdlcs a. [aD )|Factor y-Dealer Relations 


Are Up 113% in | Cee Gain Attention at Conclave 
July Over 1936, 





(Continued from Page 1) 


DETROIT.—Deliveries of Pack- | 
ard cars in July exceeded those | 
of July, 1936, by more than 113 
per cent, according to M. M. Gil- 
man, vice-president and general 
manager. While there was a nor- 
mal seasonal decline in deliveries 
as compared with June, Gilman 


said, it was considerably less| f 


than that of a year ago. 


Reports to the company from | 
the selling field show that July | 
deliveries totaled 8,438, as com-| 
pared with 3,940 in July last year, 
Gilman said. This figure, he} 
added, brings the total number | 
of new Packards delivered to 
purchasers in the first seven 
months of 1937 up to a new high | 
record of 73,902. 


“Field and factory inventories | 
of completed cars are below nor- | 
mal for this time of the year,” 
said Gilman. “At the same time 
unfilled orders in the field are| 
heavy. These two factors un-| 
doubtedly will result in a short-| 
age of new Packard cars in the| 
late summer and early fall. 


“Of very considerable interest 
in our reports for July is the 
manner in which deliveries of 
our larger more costly cars are 
keeping up to their high mark. 
Despite the fact that a consider- 
able seasonal decline in deliveries 
normally occurs in July, as com- 
pared with June, deliveries of the 
larger Packards during July this 
year were nearly equal to those 
of June. The actual decline was 
only 9.6 per cent.” 


Sales Rise 25% 
Over ’36 Period 
At Studebaker 


SOUTH BEND.—Sales of Stude- 
baker passenger cars and trucks 
in the first seven months of 1937 
are 25 per cent ahead of 1936, ac- 
cording to sales figures released 
by Paul G. Hoffman, president. 

For July Hoffman reported the 
sale of 4,387 units compared with 
1,436 in July, 1936, bringing sales 
for the year to date to 61,028 
compared with 49,020 a year ago. 


New ail Ford 
Plant Near Finish 


WINDSOR, Ont.— Construction 
is rapidly nearing completion) 
stages here on the $3,300,000 body | 
manufacturing plant of the Ford | 
Motor Co. of Canada, Ltd.| 
Started last March, the new build- 
ing will be finished this autumn | 
and will provide 571,000 square | 
feet of floor space for the manu- 
facture of V-8 bodies and a new 
home for the final assembly line 
which is now located in the ma- 
chine shop. The new plant will 
cover nearly 14 acres under one 
roof and is 1,000 feet long by 571 
feet wide, slightly smaller but of 
a type similar to the big machine 
shop. 

The two buildings will be con- 
nected by a subway under the} 
Essex Terminal railway tracks. 
Many men have been working all 
summer on the job, employed by| 
the Canadian contracting firms| 
which are constructing the plant. | 


| 
| 
| 
| 





Carroll W. Sawyer 


BROOKLINE, Mass.—Carroll W. 
Sawyer of this town, identified for 
many years with the automobile 
trade, died Aug. 1 at the Waltham 
hospital after a long illness. He 
retired in 1923 as representative in 








“MEN BEHIND THE GUNS” in arranging the program for the 
Automotive Trade Assn. Managers’ meeting in Chicago this week 
were, top, left to right: Herbert Buckman, president; H. H. Shuart, of 
. Detroit association, who spoke at one of th> sessions; and Bill 
Berrien, secretary-treasurer of ATAM. Second from top, left to ri; ht, 
Tod Bates, manager of San 
Harry G. Bragg, general manager, Automobile Merchants Assn., New 
York; and Burt Roberts, manager, Los Angeles Motor Car Dealers’ 
Assn. Center photo, left to right, seated: K. K. Kenderline, past presi- 
dent, Chicago Automobile Trade Assn.; H. T. Hollingshead, president 
| CATA, and Herbert Buckman, president, ATAM; and standing, left to 

right: Frank J. Kennedy, technical director, and Al Faeh, show man- 
ager of the Chicago automobile show. Second from bottom, left to 
right: Adelstan Levesque, managing director of the Montreal Auto- 
mobile Trade Assn., with Carl S. Klugh, manager of the Pennsylvania 
Automotive Assn. Bottom, left to right, J. R. Scott, secretary of Chat- 
tanooga Automotive Trades Assn.; W. A. Williamson, vice-president 





Franc’sco Motor 





Boston and vicinity of the Packard 
Motor Co., with whom he was asso- 
ciated for 19 years. He was 74. 


and manager, Texas Automotive Dealers’ Assn., and C. E. Anderson, 
manager, Automobile Dealers’ Assn. of Alabama. 


entire gamut of legislation, fac- 
tory-dealer relations, used car 
control and la- 
bor with utter 
frankness. 
Carl] S. Klugh, 
manager of the 
Pennsylvania 
Automotive 
Assn., presided 
over the Wed- 
nesday sessions, 
and Palmer E. 
Hanson, general 
manager of the 
Milwaukee Au- Buckman 
tomotive Trades, 
Inc., performed in a like capacity 


over the Thursday meeting. The | 


final day, Friday, might properly 


be termed “Al Faeh Day.” It con- lem and_ suggesting remedial 
sisted of a talk on automobile 
shows by Faeh, who is manager | 


of the Chicago Automobile Trade | 


Assn. and of the annual automo- 
bile show in this city. 

With H. T. Hollingshead, presi- 
dent of the association, and other 


officials, Faeh chaperoned the} 
visitors to the Saddle and Sirloin | 
Club for luncheon, showed them | 
a model of the next Chicago ex- | 
position, and conducted them| the course of an address by Gorg 
through the International Amphi- | 


: | 
theater, locale of three Chicago | Employers’ Assn. of Chicago. He 


shows in a row. 
Keeping the meetings moving 


| without a hitch were Buckman 
| president, and Berrien, secretary- 


treasurer of the ATAM. 


Especially in the limelight were 
what Alfred Reeves, vice-presi- 


| dent and general manager of the 
| Automobile Manufacturers’ Assn., 


described as the two “laborato- 
ries” in Pennsylvania and Wis- 
consin, where efforts are being 
made to bring about fair trade 
practices through legislation. 

The efficacy of legislation as a 
cure developed many differences 
of opinion among the managers, 
who viewed the entire situation 
objectively. 

Klugh opened the Wednesday 
morning session by analyzing the 
Pennsylvania law, the complete 
text of which was published two 
weeks ago in ADN. He stated 
that its justification is predicated 
upon the points of public safety 
and public interest, predicted 
that an early constitutional test 
in the courts will be made, and 
declared that those administering 
the measure hope to build up 
public opinion in its favor. 

“Those behind the law in Penn- 
sylvania believe it is in the inter- 
ests of the public, the manufac- 
turers and most certainly the 
dealers, because this business of 
ours has degenerated into a 
racket,” said Klugh. 

“The original draft made viola- 
tion a criminal offense, but now 
it’s a civil matter punishable by 
fines of $100 to $250, and in the 
case of repeated violations by 
loss of license to do business. 

“One problem facing us is that 
of getting out an appraisal book 
for Pennsylvania, along with a 
flat rate book on labor and re- 
pairs. To avoid the charge of 
price fixing, we have agreed that 
$50 is the maximum value of cars 
over eight years old. The $1.50 
inspection charge to owners of 
used cars is designed to stop the 
shopping craze. 

“We are willing to admit that 
this law is a ‘noble experiment’ 
and if it doesn’t work out, the 
dealers of Pennsylvania will be 
the first to let it die.” 


Ralph Ebbert, manager of the| 


Brooklyn and Long Island Auto- 
mobile Dealers’ Assn., Klugh’s 


chief questioner, propounded this | 
query at the conclusion of the} 


talk: 

“T can understand why the law 
might be called one in the inter- 
est of public safety insofar as it 
covers used cars, but how can it 





include new cars, which are 100 
per cent safe?” 
A review of price maintenance 


| legislation followed, with A. N. 
| Benson, general manager of the 


National Automobile Dealers’ 
Assn., as the speaker. He pointed 
out that 40 states now permit 
manufacturers to maintain prices, 
and that manufacturers observ- 
ing the state regulations are de- 
clared not in violation of the 
national law. 


Benson prophesied “a definite 


| move by the white house early 


in the next session to regulate 


|and supervise trade practices.” 


He also urged that the federal 
trade commission be the agency 
for investigating the whole prob- 


legislation, citing the fact that,, 
although there should not be coms 
plaints by dealers over their* 
profit opportunities, the dealer 


| body is still inclined to be rest- 


less and dissatisfied over such 
matters as contracts, coercion and 
a general feeling of insecurity. 
The first condemnation of 
“legislation by fiat” came at the 
Wednesday afternoon session in 


don L. Hostetter, manager of th®™ 


decried the trend toward higher 
wages and shorter hours in view 


| of payment of 67 per cent of the 


national income for labor last 
year and a higher percentage this 
year. He defended the individual- 
istic as against the collectivist 
plan of economics and society, 
sounding a warning against a 
form of control that will en- 
velop labor and industry. 

Having listened to Hostetter’s 

(Continued on Page 8, Col. 1) 


Koether Resigns 
GM Position After 
Years of Service 


DETROIT.—tThirty-six years of 
service, to the month, in the auto- 
mobile industry was closed with 

the resignation 
this week of 
Bernard (Ben) 
G. Koether as 
director of cus- 
tomer relations 
of General Mo- 

tors Corp. 
Koether 
entered the auto- 
motive business 
July 24, 1901, 
Fi when he _ was 
B. G. Koether given a position 
as an accoun- 
tant by the Hyatt Roller Bearing 
Co. at Harrison, N. J. From his 
accountant post he rose through 
various jobs in the purchasing 
and sales departments until in 
1909 he was sent to Detroit as 
sales manager of the motor bear- 

ings division of Hyatt. 

He held this position until 1920 
when he returned to the factory 
at Harrison as vice-president in 
charge of sales and assistant gen- 
eral manager, which post he held 
for three years. Meanwhile, Hyatt 
had become a part of General Mo- 
tors. Jn January, 1923, Koether 
was made director of the sales 
section of GM and returned to 
Detroit in that capacity. He dis- 
charged this duty for 12 years 
until 1935 when he was made di- 
rector of customer relations. 


Among his activities with GM 


| Koether developed such affairs as 


the GM spring showings, the spe- 
cial GM shows in New York con- 
current with the New York auto- 
mobile show, the GM exhibit on 
the Steel Pier at Atlantic City, 
and the GM building at the 
Century of Progress Exposition at 
Chicago. 





ADN’s Inquiring Sasiiiaied' This Week Asked 
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Dealers Back Reasonable Price Rise for ’38 Models 


Boosts Would Not Curtail = 
Buying, ADN Re eporter Told 


The Following Question: 
Would you favor an increase in new car prices with advent 
of new models? Would a price increase curtail sales? How 
much of an increase could be absorbed without difficulty? 
(These Questions Were Asked before GM Price Increase) 


DETROIT. — Price boosts on 
1938 models will not curtail buy- 
ing, if the increase does not ex- 
ceed 10 per cent, 
because the 
public realizes 
rising costs of 
labor and ma-| 
terials make the 
advance almost 
mandatory. 

That is the 
consensus of 
opinion among 
representative 
dealers in Seat- 
tle, Atlanta, 
Washington and 
Oak Park, IIL, 
surveyed this 


h NG 
REPORTER 
week by ADN’s 


Inquiring Reporter. 


While some of the dealers in-| 
terviewed felt that a price boost 


Ae 
yy? 


would slow up new car sales at} 


it was generally agreed, 
however, that the movement of 
vehicles would assume normal 
proportions after buyers had be- 
come adjusted. Others were of 
the opinion that increases would 
actually stimulate sales. 

Whereas a few of the inter- 
viewees thought the price hike 
should not take place until the 
1938 models, one Ford dealer in 
Seattle declared he believed the 
increase, put into effect this week 
on some Ford ’37 cars, was a 
good thing. 

Following 
views on the three 
asked this week by 
quiring Reporter: 

Fred Lamping, Lamping Mo- 
tors, Inc., (Nash-Lafayette) Seat- 
tle—‘“Present prices should be 
maintained if possible, but this 
does not seem possible and the 
public realizes that increases are 
coming. This should be a moder- 
ate amount, say about 5 per cent 
on the factory list price, which 
would not curtail sales to any 
appreciable degree, if at all.” 

Suburban Pontiac Co., Oak 
Park, Ill—‘“I am in favor of an 
increase in price 


first, 


dealers’ 
questions 
ADN’s In- 


are the 


such an increase will 


cent can be absorbed without | 


any difficulty by the buying pub- | 
| costs go up there must be a cor- 


lic.” 

B. V. Stodghill, John Smith Co. 
(Chevrolet), Atlanta: “The pres-| 
ent market is rather soft, but I 
believe a 5 
prices of new cars could be made! 
without reducing sales 
ably.” 


ager, Buick Sales (Buick) 


GM ae 


and I honestly | 
believe that an announcement of | 
stimulate | 
sales. An increase of up to 10 per| 


per cent increase in| 


appreci- | 

| new cars.” 
H. R. Winchell, used car man-| 
Oak 


Park, Ill.—“If a price increase is | 
necessary to maintain the qual- | 


ity of the car, I favor such an 
increase. A reasonable boost 


increase of 
according to 


think that a price 
|from $50 to $150, 
model, 
If the increase should be greater, 


I think there might be a kickback | 
as far as sales are concerned.” | 


Leo J. Rocca, Leo J. Rocca, Inc. | 


(Plymouth, Dodge) Washington. 
—‘We are ‘all set’ for an increase 
in prices, and I think the public 


is too. Insofar as a small upward | 
is concerned, I anticipate | 
| no resistance. But if the increase 


trend 


is large, I am not so sure. In fact, 


past records show that the public 


will take just so much of a boost 


|at one time and no more. The! 


problem now, as I see it, is to 


find the proper and reasonable | 


level.” 

W. R. Cornelius, 
Lewis Motors Co., (Studebaker- 
Pierce Arrow) Seattle—‘“I favor 
a price 
which could be absorbed without 
difficulty.” 


John Yarbrough, president Yar-| 


brough Motor Co. (Studebaker), 
Atlanta: “I favor a price 
crease of $50 per car, and I be- 
lieve that this boost will not af- 
fect new car sales but will actu- 
ally stimulate sales of 
hicles.” 

A. F. 
Ine., (Ford) 
moderate price 
1938 models is 
would not curtail sales. 
lic expects it, and the recent in- 
crease in the Ford line, in my 
opinion, was a good thing. The 
new model increase should be 
kept down to $20 to $25, as that 
amount could be easily absorbed.” 

Whitney Leary, H. B. Leary jr. 
and Bros. 
ler) Washington. — “I do not 
think that any merchant particu- 
larly relishes an increase in the 


Blangey, Blangey Motors, 
Seattle. “Fos, & 
increase for the 
acceptable, and 
The pub- 


price of the article he is selling, | 


but both he and the public must 
recognize that when production 


responding rise in retail prices. I 
| feel that the public does recog- 
nize that a substantial production 
cost increase has occurred and I 
believe that buyers generally are 
prepared to pay more for their 


Frank Graham, vice-president 
J. M. Harrison Co. (Dodge), At- 
lanta: “Between an increase in 
price or a reduction in the qual- 
ity of the new cars, I favor an 


| increase in price of around 5 per 


Hercules Diesels 


CANTON, O.—One of the largest 

single shipments of high speed, 
heavy duty diesel engines for 
commercial vehicles in the his- 
tory of the industry has been 
delivered to General Motors | 
Corp. by Hercules Motors Corp. | 
according to an announcement | 
by the latter company. 

The shipment of 100 Hercules 
DJXB Diesel engines was the 
first made against GM’s produc- 
tion orders. The engines will be 
installed in Chevrolet truck chas- 
ses destined for foreign markets. 


cent. I don’t think such a boost 


| would materially affect sales.” 


Floyd D. Akers, Capitol Cadil- 
lac Co. (Cadillac-La Salle) Wash- 
ington.—‘There can be no ques- 
tion that an increase in the price 
of motor cars is in order. We all 
know costs have risen, impelling 
an upward revision in retail 
price schedules. While there is 
a possibility that a price increase 
may have a tendency to slow 
sales somewhat, especially at 
first, I do not see how a rise can 
be avoided. I think a 10 per cent 
increase could be handled with- 
out meeting overly much sales 
resistance.” 


in | 
price would not curtail sales. I} 


could be easily absorbed. | 





sales manager, | 


in- | 


used ve-/| 


(Plymouth and Chrys- | 








increase, of around $50,| 
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ATTENDING THE MEETING OF De Soto regional and district 
managers in Detroit this week were, top, left to right: Karl H. Bron- 
son, director of advertising and merchandising for De Soto, and Law- 
son Henry, regional manager, St. Louis. Second from top, left to 
right: E. J. Barlow, regional manager, Chicago; Jack Ballard, director 
of distribution for De Soto, and Roy Hannah, regional manager, De- 


troit. Center photo, left to right: 


W. C. Hedrick, regional manager, 


Dallas; Henry Kirkland, merchandising manager for Boston region; 
and K. Ray Spencer, regional manager, N. Y. Second from bottom, 
left to right: R. M. Rowland; Charlie Bloom, regional manager, Los 
Angeles; and F. H. Huttman, of Kansas City. Bottom, left to right: 
Billy Arnold, famous Indianapolis racer who is district manager in 
Los Angeles; Walter Holke, of De Soto advertising department; and 
L. E. Beech, district manager, ae Hills, Calif. 


Three Are Named 
To Chrysler Boar 


DETROIT.—Walter P. Chrysler, 
chairman of the Chrysler Corp., | 
has announced the election of 
three new members of the board | 
of directors. They are Owen 
Skelton and Car! Breer, executive 
engineers of Detroit, and Nicho- 
las Kelley of New York City, 
member of the law firm of Lar- 
kin, Rathbone and Perry, gen- 
eral counsel to the corporation. 
Kelley was also elected a vice- 
president of the corporation. 


Skelton and Breer have been 
associated with Chrysler since 
before the corporation was or- 
|ganized in 1925, having been 
|members of the engineering firm 
|of Zeder, Skelton and Breer, 
| which worked with Chrysler in 
| designing the first car to bear 
his name. These three men have 
| designed all its successors in the 
Chrysler, Dodge, De Soto and 
Plymouth lines of 
trucks. 

Kelley has been handling the 
corporation’s legal affairs for his 
firm since the time Chrysler re- 
organized Maxwell and _ estab- 
lished his own company. 


cars and 





| Pontiac 





Chevrolet Holds 
Meeting of City 
Mers. in Detroit 


FLINT.—The 21 city managers 
in the Chevrolet sales organiza- 
tion met here this week in a two- 
day session to discuss metropoli- 
tan markets with central office 
officials of the company. 

Felix Doran jr., Chevrolet as- 
sistant general sales manager in 
charge of the western half of the 
United States, presided at the 
meetings, which were held in the 
General Motors building. 

The practice of holding fre- 
quent informal discussions with 
the field sales organization and 
with dealers in all parts of the 
country has marked Chevrolet 
sales policies for several years, 
and the close co-operation be- 
tween central office executives 
and the men in the field has es- 
tablished an unusually high mo- 
rale throughout the Chevrolet 
personnel, according to officials. 

The city managers met in busi- 
ness sessions on Monday and 
Tuesday. 


GM Calif. Plant 
To Get Addition 


LOS ANGELES. — — Construction 
has started on a new building for 
the servicing of newly assembled 
automobiles at the Southern Cali- 
fornia division of General Motors 
Corp. at South Gate, according to 
R. J. Wilkins, general manager of 
the plant, which assembles Buick, 
and Oldsmobile automo- 
biles for the Pacific coast. 

The new building is being con- 
structed in the rear of the main 
assembly building. All-steel con- 
struction, the new service build- 
ing will be one story in height, 


| 240 feet long by 80 feet wide. 


Three conveyor lines will be in 
the service building, car servicing 
pits, spray booth, drying oven, 
polish, trim repair and touch-up, 
wash and polish, and final check 
operations. It is scheduled to be 
completed within 60 days. 


Car, Truck Sales 
Reach 2.338,440 


(Continued from Page 1) 
year’s first half an increase of al- 
most 7 per cent over last year. 

June truck registrations 
reached 58,628 units, as against 
56,851 in the same month a year 
ago, representing a boost of about 
3 per cent. 

Breakdown of the passenger car 


| sales shows sizeable gains made 





by the following companies: Ford, 
Packard, Pontiac, Buick, Willys, 
Nash-LaFayette, De Soto, Dodge, 
Chrysler, Cadillac-La Salle, Lin- 
coln, Studebaker, and Plymouth. 


| Losses were shown by Chevrolet, 
| Oldsmobile, 


Hudson - Terraplane, 
Graham, Auburn-Cord and Pierce- 
Arrow. 


Eastern Canada Sales 
In June Best Since ’30 

MONTREAL.—New car sales in 
Eastern Canada for the first half 
of the current year gained more 
than 25 per cent over the same 
period in 1936. Early recession 
due to strike troubles and slack- 
ening of demand was more than 
offset by a sharp increase in 
June. 

Total for June was up close to 
14,000 units or the best for this 
month since 1930. Much more than 
half both June and cumulative 
totals was in Ontario. 


Association Alters Name 

RICHMOND, Va.—Neil W. Jones, 
chairman of Group of Manufactur- 
ers’ Representatives, has announced 
that hereafter the organization will 
be known as the Associated Manu- 
facturers’ Representatives Group. 
The association’s membership is 
limited to a representative of one 
firm in each section of the country. 
Secretary of the group is J. P. 
Coulter, Pittsburgh. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value.-—(ADN 6-10-1933) 
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Price Increases 


HAIRMAN of GM’s board, Alfred P. Sloan, in his 

annual report a week ago, said increases in the cost of 
material and labor must of necessity be reflected “in the 
form of a substantial increase” in selling prices of auto- 
mobiles. This was read with the mental reservation that 
such raises would not be applied to 1937 cars—sort of 
paving the way for upping ’38 models. But right on the 
heels of the Sloan prediction, Ford jumped prices on cer- 
tain of its models, and this week all five of the GM units 
did likewise, but included all their models in the raises. 

We, that is, ADN, cannot help but feel that no better 
time could have been selected for the upping, if for no 
other reason that it will give the industry time to study 
the public reaction before setting 38 prices. However, 
there should be no fear of a buyers’ strike in ’37, at least. 
The retail market is so brisk and the demand on the part 
of the consumers so great that there should be no diffi- 
culty in finishing the model year with the cupboards bare. 
In fact, it is no exaggeration in predicting a shortage of 
current models; there is, in some cases. 

Discrediting a buyers’ strike, the dealers will be the 
beneficiaries from the price increases. Manufacturers, 
that is, most of them, already have sold the cars to the 
dealers and do not get a cut on the rest of the model year 
production. What will the dealers do with the break they 


are getting? 
eae LOYMENT and wage figures released recently by 
the Automobile Manufacturers’ Assn. present an in- 
teresting picture, from several standpoints. Not only do 
they reveal jobs at a higher level during the first eight 
months of the 1937 production year than in the corre- 
sponding period of 1929, the peak output year of the in- 
dustry, but the figures also show average weekly payrolls 
in 1937 to be approximately $100,000 above the average 
in 1929. 

These points alone are enough to deflate the overwork 
and underpaid propaganda leaders have been foisting on 
car workers since the first of the year. The fact that 
£52,000 men and women were employed on the average, 
during the first eight months of the present model year, 
as against 489,000 in the same period of 1929, the indus- 
try’s yardstick year, places the UAW’s argument of 
speed-up and over-working of men in the light of a farce. 
The same holds true on the union’s contention that car 
employes are not only over-worked but likewise under- 
paid. Comparison of the 1929 average weekly payroll 
of $15,785,000 with 1937’s average, $15,885,000, reveals 
just how much water the union’s blah will hold. 

As noted before, these points alone would be enough, 
but there is even another revelation to be drawn from the 
AMA statistics. In the peak year of 1929 the industry 
produced, roughly, 5,600,000 cars and trucks; at the pres- 
ent rate, 1937 will see approximately 5,200,000 units 
turned out. And yet, despite this slower production pace 
in 1937, employment and wages are still higher than 
those of 1929. Analyzing this point means that workers 
have had to toil less time the present model year, and yet 
received more pay for it. And, as a result of this slowing 
up of assembly lines by the industry, the regular workers 
not only had to labor less and got more money, but more | 
men and women were added to the payrolls. 


Less Work, More Pay 


By GEORGE M. SLOCUM 


IN This probably should 
KNUDSEN- be post-marked 
LAND “Knudsenland,” for I 
have just come from 
that happy little country which 
separates the North from the 
Baltic sea. For Denmark has no 
prouder boast today than that it 
was the birthplace of William S. 
Knudsen, who, by the application 
of the characteristic Danish attri- 
butes of hard work and honesty, 
rose from the humble ranks of 
the poor emigrant boy to the head 
of one of the world’s greatest 
corporations. The story of his 
early struggle and rise to power 
is as well-known to every Danish 
schoolboy and girl as is the life 
of Lincoln to the youth of 
America. It would be hard to 
measure the results of this in- 
fluence, which today finds itself 
expressed in the amazing growth 
of this contented and prosperous 
little nation. 
eS * * 


I AM SAYING these things, 
not to flatter a man who is called 
“Bill” and referred to as “The 
Boss” by half 
of the men in 
the automotive 
industry. There 
is nothing I can 
add to the 
laurels which al- 
ready have been 
laid on his brow 
by more gifted 
writers. As a 
good reporter, I 
did, however, un- 
cover one or two 
facts which, 
when laid 
against the background of his 
native land, may help to give us 
a little better understanding of 
his very definite influence on the 
future of our industry here. 

* * + 


DENMARK HAS BEEN re- 
cently referred to as “the kingdom 
of reason.” By which it is meant 
that here in this clean, fertile, 
little country, government has 
applied the reasonable laws which 
tolerate neither aristocracy nor 
poverty. It is a practical demon- 
stration of a “reasonable” New 
Deal, which was already old, when 
the kaiser lived in Berlin and the 
ezar was emperor of all the 
Russians. Had the rulers of the 
world looked at Denmark as a 
“proving-ground” of the “model- 
changes,” which they should have 
known the public was demand- 
ing, they might have avoided a 
world’s war and thus still be pay- 
ing “regular dividends.” Denmark, 
which has a king who can often 
be seen riding alone on his 
bicycle in the streets of Copen- 
hagen, has been referred to by 
die-hard-conservatives as a “so- 
cialistic” country. If there is a 
middle-ground between Capital- 
ism and Communism, as these 
two hated words express the north 
and south poles of Democracy 
here, then Denmark seems to 
have found that sensible road to 
travel. 


W. S. Knudsen 


* ok * 


AS IT IS against the law to be 
run over by a vehicle in Germany, 
so it is written into the consti- 
tution of Denmark that no Dane 
shall starve in his native land. 
To apply that law means that for 
generations Denmark has had in 
good running order all of the 
plans for “social security” which 
it took a serious depression to 
make us discover were “neces- 
sary” here. Old age pensions, em- 
ployment insurance, universal 
health and accident insurance— 
these are matters of public wel- 
fare as completely accepted and 
as practically operated for the 
benefit of all the people as is the 
supply of pure and adequate wa- 
ter accepted here. 

ote * * 


THE RESULTS of the many 
years of this kind of “reasonable” 
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Modern Achilles Gets Heeled 


In This 


Corner 


The views expressed in this column are those of our readers 


and do not 
are invited to use this space for 


necessarily coincide with those of 


the editors. Readers 
their i or ideas. 


voicing opinions 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Reference 


Upon returning from an extend- 
ed trip into the territory, I was| 
very glad to receive your Almanac | 
issue of the Automotive Daily | 
News, and I want to congratulate 
you on the issuance thereof. | 

I am keeping it in my library as | 
a reference book.—D. E. Ralston, | 
general sales manager, Oldsmo- | 
bile. 


Extra Copy 

Some time ago I received a copy 
of the Automotive Almanac (1937 
edition) which is most interesting. 

I was showing this to Fred 
Zeder, (vice-president of the 
Chrysler Corp .and vice-chairman 
of the board) this morning and he 
expressed a wish for one. 

I wonder if you have any addi-| 
tional copies, and if you have I 
would appreciate your sending me 
one. I shall be glad to pay what-| 
ever the cost is, as Fred would} 
like to have one of these numbers | 
in his library, in the engineering | 
department.—J. E. Fields, vice-| 
president, Chrysler Corp. 


Missing 

Happened to look through your 
recent issue of “Who’s Who” in 
the “Automotive Almanac.” Noted 
that our company had not been| 
listed therein, yet you probably re- 


country in the world. Copen-| 
hagen is a clean, busy, prosper-| 
ous city with ultra-modern homes, 
apartments, stores and factories. 
The country (and I covered it 
from west to east in daylight) 
looks not unlike the best dairy 
section of the United States. Co- 
operative companies, owned 
jointly by the men who own the 
cows or the fisermen who put to 
sea, handle her two principal 
products on a _ share-and-share- 
alike basis. There is an air of 
prosperity and contentment every- 
where. The war-torn world may 
destroy itself with greed and 


legislation are apparent to every pride somewhere out there across 


| traveler from any other harassed ; 


(Continued on Page 19, Col. 4) 


member us from away back in the 
days when the automotive manu- 
facturing companies were drop- 
ping out like flies, and it was nec- 
essary for someone to look after 
the requirements of manufactur- 
ing parts for these orphan cars. 


In our time, we have taken over 
a good many of the manufactur- 
ing companies of both cars and 
trucks. In fact, if you carry it 


| back far enough there were only 
|} about two of us 
| namely, the old Puritan Machine 


in that line, 
Co., and ourselves. In later years, 
when the Puritan Machine Co. 
dropped out of the picture, there 
was a group known as the Stan- 
dard Motive Parts Co. which was 
active for a while. The company 
dropped out of the picture, and 
was succeeded by another con- 


| cern in Detroit, which seemed to 


pay more attention to the selling 
of stock, rather than automobile 
parts. Then there was another 
group which used as its base of 
operations, the Fuller-Johnson 
plant, which latter group has not 
been very active in the automo- 
tive field of late. 

When one looks over the line up 
of producing companies that were 
and those that are; you can see 
the reason why the necessity for 
taking over automobile companies 
does not exist today. 

In looking over your list, we 
noticed, however, that there had 


| been eliminated the old Henry 


Motor Car Co. of Muskegon that 
we took over back in 1910. It was 
in business for a period of only 
about three or four years. Then 
there was the manufacturer of 
the Stephens Six that you don’t 
have listed. 

A similar list on defunct truck 
companies would prove quite in- 
teresting, and would probably be 
equally as long, if not longer than 
your list of automobile com- 
panies. 

You might give it a thought 
when laying out your next line up 
of the Almanac.—Levene Motor 
Co., manufacturers of internal 
combustion and diesel engines, 
Philadelphia. 
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"BIG 5° FARM MAGAZINES 
Gain 179 Pages of Advertising 


(FIRST EIGHT MONTHS OF 1937) 


MAGAZINE MAGAZINE “B” 
= 43 PAGES 


22 PAGES 


The steady progress of the leading farm magazines is 
further evidence of the increased buying power of the 
national farm market. The automotive industry, always 
quick to sense sales opportunities, contributed substan- 


tially to this increase. 


Our record during these eight months (on top of 156 
pages gained in 1936) is dramatic recognition, by 
national advertisers, of Farm Journal's modern editorial 
formula. Farm families, too, have registered their en- 
thusiastic acceptance of this new type of magazine by a 
circulation increase of 230,000 in less than two years— 


now 1,333,000 net paid. 


FARM JOURNAL 


“FASTEST-GROWING MAGAZINE IN THE NATIONAL FARM FIELD” 
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Reeves Lauds Kurope’s Maker-Dealer Cooperation 
22 Graduates of Chevrolet :| Predicts 600,000 Mark 





| 
| gional managers for the final ap-| 
proval of Holler and his staff. It | 


School Join Sales Force 


DETROIT. 


district managers took their 


places in the Chevrolet sales or-| 
ganization this week, after an in-| 
tensive six-weeks training course | 
in the new Chevrolet School of | 
Modern Merchandising and Man-| 


agement. 
The new field executives com- 


— Twenty-two new), 


opened the school, has given the 


new men a comprehensive knowl- | 


edge of the fundamental princi- 


ples of automotive engineering, | 


planning, manufacture, and sell- 
ing. McLaughlin declared. The 


students learned at first hand in| 


various Chevrolet plants the ad-| 


vanced methods and policies un- 


is expected that four terms of the 


school will be held annually, pro- | 
viding approximately 100 new dis- | 


trict managers each year. Officials 
of the company estimate that the 
rapid advancement of able men in 
the organization will require ap- 
proximately this number of 
trained men every year. 

The training received in Detroit 


| and other plant cities was supple- 


mented by classroom lectures by 
various central office department 


| Manufacturers 
| the co-operation 


| car makers and 


For U. S. ’37 Car Exports 


NEW YORK.—Giving observa-} 
tions on European conditions, Al- 
fred Reeves, vice-president of the 
Automobile 


Assn., praised 


existing between 


; Can 


motor vehicles now registered in 
153 countries. 

Reeves, who represented Ameri- 
car manufacturers in the 
series of conferences, also ad- 


| dressed the International Cham- 
| ber of Commerce 


at Berlin on 
“Financing Highways.” 
“Co-operation between maker 


der which the company operates. 
During their studies, the men} 
visited plants in Detroit, Flint, | 
and Indianapolis as well as the | 


prised the first class to be gradu- | dealers in Ger- 


ated from the school, which op- 
ened officially in June under the} 
direction of T. O. McLaughlin. | 
McLaughlin acted as toastmaster | 
at a banquet for the new gradu- 
ates at the Statler Hotel Wednes- 
day night. M. E. Coyle, Chevrolet 
general manager, and W. E. Hol- 
ler, general sales manager, de- 
livered the banquet addresses. 
The six-weeks course, which 


and dealer in preventing price- 
cutting on new cars and the pay- 
ment of over-allowances on used 
cars,” he asserted, “is one of the 
most interesting developments re- 
lating to the car industry which 
I observed on the trip.” 


In Germany, he said, the auto- 
mobile industry is supported .in 
this effort directly by the govern- 
ment, but in England the plan is 
principally a matter of contract 
between manufacturer and dealer, 
with fines and a “stop list” pro- 
F vided as penalties for violations. 
a “Although there are a few loop- 

holes for chiselers,” Reeves de- 


“HOW FAR THAT LITTLE CANDLE Sm THROWS HIS BEAMS”  Engitia port ang sche 


heads and by additional training | many and Eng- 
in the field under zone managers. | land this week 


7 A three-hour comprehensive ex-| as he returned 
General Motors proving ground at| amination covering all aspects of | from a series of 
Milford, Mich. | the course concluded the first| conferences in 

Admission to the new school| term of the school Wednesday| Europe. Reeves 
was made on the recommendation | morning. Following the banquet,| said conditions 
of the 47 Chevrolet zone managers! which was attended by executives/ indicate Ameri- 
throughout the United States.| of the central office, the men were| can exports of cars and trucks| 
The various recommendations! assigned to their positions in the! will exceed the 600,000-mark this | 
were passed along by the nine re-| field organization. year, with more than 40,000,000 | 


Alfred Reeves 














England is reported doing rather 
well, and the loopholes are being 
closed rapidly. 

| He recalled that a similar plan, 
which was put into effect in the 
United States under NRA, had 
not been successful because auto- 
motive transactions in this coun- 
| try were too numerous to police. 
“Because the world needs ef- 
| ficient highway transportation,” 
| Reeves said, “the automobile 
manufacturers of Europe have 
been enjoying the same kind of 
record business that car makers 
in the U. S. have had during the 
past six months. Our neighbors 
are working with us to expand 
world motor trade, but heavy 
taxation is still the major barrier 
to expansion of car markets in 
European countries.” 

Commenting on exposition 
buildings in Paris and _ other 
cities in Europe, Reeves de- 
clared that “our country is a 
hundred years behind the times.” 

“Paris, with its Grand Palace, 
has an ideal building and location 
|for the accommodation of big 
| expositions,” he continued. “The 
|German government is complet- 
|ing another building in the 
| vicinity of the old Berlin head- 
quarters for automobile and other 
trade shows. In London, they are 
about to open Earl’s Court, the 
| largest building of its kind, to 
house automobile and similar ex- 
hibitions. This building, which 
was financed by private capital, 
'is a splendid feat of modern 
engineering. 

‘It has a seating capacity for 
| 20,000 spectators with an amphi- 
|theatre 350 feet long, 250 feet 
wide and 120 feet high, without a 
single column to obstruct the 
view of patrons. It also has a 
double-deck car park that will ac- 
commodate 2,000 vehicles. Under- 
neath the building is a honey- 
comb of underground tracks pro- 
viding superb transportation fa- 
cilities. 

“A building of this kind puts to 
shame the _ small, unsuitable 
structures that New York and 
other cities in the United States 
provide for the great trade ex- 
hibitions which mean so much to 
business generally,” Reeves de- 
clared. 


**This 1s said to be America’s 
most thrilling low-priced car.” 





How would 
you sell this 


(or any) Car Y 


styles and start trends. They are always 
out in front with the newest car or dress 
or radio set. They are the people other 
people copy. They buy first. Sell them 
first. The others will invariably follow. 


because it is a national, coast-to-coast 
weekly of selective circulation. (85% of 
all New Yorker readers live and buy in 
those 41 areas.) 


The New Yorker audience of 133,471 is 


not only valuable because it contains the 


O SELL a new car, naturally, you 
=. after the people most likely to 
buy a new car. Where are they? How can 
you reach them? 


In this country there are 41 primary 
trading areas. From 47% to 83% of the 
sales of leading car manufacturers last 


This exclusive group of extra-cash cus- 
tomers is delivered to you at a surpris- | 
ingly low cost, f. o. b. wherever they live. 


best new-car prospects in captivity. It is 


Conn. Reflector Law 


Enforcement Postponed 


HARTFORD, Conn.—Motor Ve- 
hicle Commissioner Michael A. 
| Connor has announced an exten- 
sion until Sept. 1 for all out-of- 
state motorists to allow them 
more time to comply with Con- 
necticut’s new automobile re- 
flector law. 

The law, requiring approved 
rear reflectors or reflecting tail- 
light lenses on passenger cars, 
became effective July 1, but en- 
forcement was delayed through- 
out the state until Aug. 1 by re- 
quest of Commissioner Connor. 


year were made in these 41 trading areas, | more valuable because of the widespread 


depending, of course, on the make. influence it exerts. New Yorker readers set _—_It’s our business to find them. 


From these same high-spot, new-car- 
buying markets scattered from New York 


he W ast—from Maine to Florid: 
to the West Coast—from Maine to Florida NEw YORK MOTOR 


SHOW ISSUE 
Dated Oct. 30 
_,.Out Oct. 27 


—will come your sales this year. 


THE 
NEW YORKER 


25 WEST 43rd STREET, NEW YORK 


Most automobile makers need help in 
selling the “‘hard-to-see” prospects in those 
41 areas. So what do they do? They hire 
The New Yorker to call for them. 

They advertise in The New Yorker 





SELLS THE PEOPLE OTHER PEOPLE COPY 
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Division Gains 


DEALERS, 


NUMBER, 
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With a gain 
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Buick = —eation now h 
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of eighty-six dealers 


any single 


£ General 
no as 


ISN'T BIG ENOUGH! 


ERHAPS you saw this widely-printed story about the 
size of Buick’s dealer organization. 


The eighty-six new dealers who joined us in April gave 
us the largest dealer organization in our history, and more 
have come in since. 


But the ‘‘largest ever’’ still isn’t big enough! 


It isn’t big enough to handle all the Buicks the public wants 
to buy. 


It isn’t big enough to get all the profit that’s waiting for 
dealers in Buick cars. 


It isn’t big enough to keep pace with Buick’s plans for the 
future! 


So we make no bones about it—we want more good dealers. 
And they have to be good ones! 


They have to be men who can look five years ahead and 
see what this big swing to Buick means for the future. 


They have to be men who can measure up —they’Il sell 
an up-and-coming car and they have to be up-and-coming 
business men. 


They’ Il be fully protected in territory. 


YOUR MONEY GOES FARTHER IN A GENERAL MOTORS CAR 
eo by 
Pa } 
ahs AK Sd 
FOR DEALERS TOO! 


They’ll work on a full mark-up and under a money-making 
service set-up. 


They’ll get factory assistance that really assists. 


They’ll work under a franchise that’s so liberal that we 
have to be a little choosy about how we select our dealers. 


So if you think you could really go to town if you only 
had the right chance—you’re the man we want to hear from. 


We don’t want men who have an eye on the fat business 
of some neighbor who is now selling Buicks. 


We don’t want men who have visions of chiseling in on 
an existing Buick dealer’s business. 


We’re not dropping dealers — we’re just filling in spots 
where there’s room for additional representation. 


We especially want to hear from live wires in the five, ten, 
and fifteen-cars-a-year towns. 


Naturally, there’s no time to lose. Fall will be here before 
you know it, and fall brings the new models. 


Our tip is, get your bid in early and be ready to cash in 
on the big news Buick has in store for next year. 


Address all inquiries to W. F. HUFSTADER, 
General Sales Manager, Buick Motor Division, 
General Motors Sales Corporation, Flint, Mich. 


EVERY 
BUICK DEALER 
aa TUES een) 
seh a@e a) 
TERRITORY 
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GM Units Up °37 List Prices from $30 to $45 


to Derive 


Chief Benefit from Boost 


(Continued from Page 1) 


the reaction of the buying public 
to the increases. 
denial is made by anyone that 


the subject is being given serious | 


consideration, with the likelihood 
that most of them would line up 
with Ford and General Motors— 
but later on, possibly next week, 
or the week after. 

Analysis of the situation is in- 
terpreted to mean that the dealer 
body will be the one to profit 
most by the increases. Here it 


is at the fag-end of the produc-| 


tion season. Some of the facto- 
ries already are through, so far 
as 1937 production is concerned. 
Their customers, the dealers, have 
bought their cars and deliveries 
have been made. Still, there re- 
mains the job of moving the 
cars off dealers’ floors and mak- 
ing deliveries to customers who 
have ordered the cars. So the 


factories already have collected 


Olds Shuts Down 
For Short Period 
Of Change-Over 


LANSING. — Assembly lines of 
Olds Motor Works shut down 
here Friday for a short change- 
over period, according to C. L. 
McCuen, president. The Fisher 
Body plant here also closed at 
the same time. 

McCuen revealed that there 
were 7,023 persons on Oldsmo- 
bile’s payrolls at the end of July, 
as against 5,768 at the same time 
in 1936. As now planned, about 
80 per cent of the plant will be 
closed for two weeks, McCuen 
said, and the remainder a month. 
In the past the change-over pe- 
riod has consumed about six 
weeks. 

“This shorter shutdown period 


is a direct result of much plan-| 


ning and rearrangement,” said 


McCuen. 


valleys of production have not 
been in vain.” 


However, no| 


} just at a time when most of the 


their profits on cars sold to deal- 
ers; therefore, the argument is 
that the dealers are the ones that 
are going to profit most by the 
upping. 

The price situation comes up 


factories either have shut down 
on ’37 production or will do so in 
the very near future. This is for 
the purpose of changing over for 


“It will mean that our | 
attempts to level the peaks and | 


| the ’38 product. There is one ex- 
its annual 


on ’37 models, 
6,000 units ae day. 
already are down. 


the price changes: 


ception to this: Ford, which, after 
inventory shutdown, 
| will resume production, Monday, 
at the rate of 
Packard, 
Studebaker, Oldsmobile and Nash 


Following is an illustration of 





Old 
BUICK Price 
Series 40 Bus. Coupe $ 868 
Series 60 Convt. Coupe 1124 
Series 80 4-dr. Sedan 1418 
Series 90 6-pass. 4-dr. 1966 
CADILLAC 
V-8 Series 37-60 Coupe 1555 
V-12 Series 37-85 Tour. Sed. 3535 
V-16 Series 37-90 Twn. Sed. 7495 
CHEVROLET 
Master Del. Series GA Cpe. 655 
Master, Series GB Coupe 588 
LA SALLE 
V-8 Series 37-50 2-pass Cpe. 1095 
OLDSMOBILE 
Six—Business Coupe 765 
Eight—Business Coupe 880 
PONTIAC 
Deluxe Six Coupe 736 
Deluxe Eight Coupe 812 





the base prices given above). 

Old 
Price 
$544.00 
569.00 
604.00 
629.00 
570.00 
633.50 
693.50 
693.50 
$85.50 
610.50 
648.50 
673.50 
645.50 


FORD 
69 h.p. Tudor Sed. 
Tudor Tour. Sed. 
Fordor Sodan 
Fordor Tour. Sedan 
85 h.p. Coupe 
Deluxe Coupe 
Deluxe Club Coupe 
Dotuxe Cabriolet 
Tudor Seda 
Tudor Tour. Sedan 
Deluxe Tudor Sedan 
Deluxe Tudor Tour Sed. 
Fordor Sedan 
Fordor Tour. Sedan 670.50 
Deluxe Fordor Sedan 708.50 
Deluxe Fordor Tour. Sed. 733.50 
(All other Ford car models, as 
| trucks and commercial cars, stay 
| Samo prices). 





PRICE CHANGES 


(All other models in the GM divisions 
have been increased the same amount as 


New | 
Price | 
$ 913 | 
1169 
1518 
2066 


1655 
3635 
7595 


685 
618 


1155 


810 
925 


781 
857 





New 
Price 
$579.00 
604.00 
639.00 
664.00 
585.50 
658.50 
718.50 
718.50 
610.50 
635.50 
673.50 
698.50 
670.50 | 
695.50 | 
733.50 | 
758.50 | 
well as | 
at the | 








31 ROLL 
AUTOM 


S-ROYCE 
OBILES 


SERVICE RIGHTS AND PARTS 
MACHINERY AND GARAGE EQUIPMENT OF 


BREWSTER 


& CO., INC. 


Formerly Springfield Manufacturing Corporation 

MAKERS OF ROLLS-ROYCE AUTOMOBILES 
2701 Bridge Plaza North, Long Island City, N. Y. 
WEDNESDAY, AUGUST 18, 1937 AT 10 A.M. 


DAYLIGHT TIME, 


AUTOMOBILES. 
Ascot Touring, Newmarket Convertible 
bodies mounted on Phantom chassis 
sine, 9 Pierce-Arrow Limousines, 
Chevrolet, Buick and Reo automobiles. 


Town Cars 


ON THE PREMISES 


Sedans and Henley Coupes; 


and Sedans; Lincoln, 


31 Rolls-Royce Huntington Limousines, Town Cars, DeVille, 
custom built 
new and reconditioned. Also Brewster Limo- 
Studebaker, 


SERVICE. Large stock Rolls:‘Royce finished and unfinished parts as well as jigs, 


dies, fixtures, drawings and blue 
j 


Pierce-Arrow " trucks and pleasure cars. 


MACHINERY. Shapers, Rip Saws, Planers, Shears, Grinders, Jointers, 
Acetylene Outfits, Vises, Drills, 


Sanders, 


prints. 


Also large stock service parts 


Reamers, Cutters, Etc. 


for 


Threade rs, 


GARAGE AND STOCK ROOM EQUIPMENT, OFFICE FURNITURE AND 


OFFICE EQUIPMENT, ETC. 


To be sold in separate lots only—Immediate delivery. 


Sale by Ord 


er of Owners 


Descriptive Illustrated Catalogues Upon Application to 


SAMUEL T. FREEMAN & CO. 


Auctioneers 


1808-10 Chestnut St. 
Philadelphia 


27 William St. 
New York 


Boston 


80 Federal St. 








PASSING THROUGH HIS engineering laboratories at Dearborn 
on his 74th birthday anniversary, Henry Ford stops for a moment to 
inspect a sample of flaked soybeans, shown him by Robert Boyer, 


experimental chemist. 


Value of Fair 


Trade Laws 


Are Pondered by ATAM 


(Continued from Page 3) 


talk, State Senator G. Erle Ingram 
of Wisconsin replied in kind by 
defending the Wisconsin automo- 
tive fair trade practice and li- 
censing law. He, too, discussed 
“fiats,” but directed his remarks 
against Wall Street and _ the, 
“fiats” he claimed it has fostered. 
He placed the blame on the back- 
wardness of industry when, he 
stated, it had an opportunity to 
originate and support such con- 
structive legislation as work- 
men’s compensation and unem- 
ployment insurance. He pleaded 
for quality dealers of financial 
responsibility, 
thereby the 
business at less cost and sell with 
less trouble, with the day coming 
when they’ll be grateful.” 

Reeves closed the Wednesday 
afternoon meeting by giving an 
informal address on “National 
Plans” and telling of his trip 
abroad, from which he returned 
only two days previously. 
(Reeve’s observation on his Euro- 
pean trip is covered elsewhere in 
today’s issue.) 

A detailed and none too com- 
plimentary picture of automotive 
fair trade practice administra- 
tion by law in England was 
sketched by H. H. Shuart, man- 
ager of the Detroit Automobile 
Dealers’ Assn., whose talk con- 


Fete is Planned 
For Distributors 


Of Studebaker 


SOUTH BEND. — than 
8,000 distributors and others con- 


nected with the Studebaker Corp. | 


will be guests of the corporation 
next month. At a luncheon Wed- 
nesday plans were discussed by 
Studebaker officials and leading 
South Bend business men for en- 
tertainment of the guests. 


According to C. Scott Fletcher, 
assistant sales manager, the visi- 
tors will be in the city on Thurs- 
days and Fridays, about 2,000 in 
each group. Each group will be 
entertained the first forenoon of 
each series by a three-hour show 
in the Palace theater. This show 
will consist of vaudeville, musical 
features and a motion picture. 
The motif will be Studebaker and 
Studebaker products. 


There will be trips through the 
Studebaker plant, to the proving 
grounds near the city, and busi- 
ness sessions, all planned to ac- 
quaint the thousands of visitors 
with Studebaker. 


contending that/| 
“factories can do| 





cluded the Thursday program. 


“Used car control in England 
would appear to be ideal,” said 
Shuart. “The law is on their side. 
The House of Lords has backed 
up the trade associations to the 
limit, with 100 per cent support 
theoretically by dealers, or trad- 
ers, including also, manufac- 
turers, accessory men, jobbers and 
all others. There is $150,000 a year 
for the operation of the control 
plan. 

“Apparently there is no chance 
to go wrong, but quite a few do; 
in fact, 250 were cited for viola- 
tions two years ago; 2,500 last 
year and 5,000 this year, even 
though it’s hard to get evidence, 
since purchasers can’t be called. 
The plan has bred suspicion and 
doubt.” 

Tod Bates, general manager of 
the Motor Car Dealers’ Assn. of 
San Francisco, covered the sub- 
jects of both used car control and 
labor. On the former he pointed 
out that appraisal bureaus had 
been operated on a_ voluntary 
basis and have since’ been 
abandoned by San _ Francisco 
dealers. He took a strong stand 
against punitive legislation or 
other measures, and said dealers 
in his city felt the same about it 
in the matter of too high used 
car allowances. 

Bates stated the central ap- 
praisal bureau found that 64 per 
cent of prospects contacted only 
one dealer, 22 per cent two dealers 
and 79 per cent bought their cars 
from the first dealer they visited 
in San Francisco. 

S. W. McMichael, secretary of 
the Michigan Automotive Trade 
Assn., described the Michigan 
plan providing for penalties when 
allowing over the appraisal bureau 
figures. 

Also on the program the second 
day were talks by John R. Walk- 
er, executive vice-president of the 
National Assn. of Sales Finance 
companies, and John W. Darr, 
vice-president of Commercial In- 
vestment Trust, Inc. Both agreed 
that the need in financing is a 
program that is fair and honestly 
lived up to by all concerned in 
the interest of the public. 

As chairman of the committee 
on state legislation, Harry G. 
Bragg, manager of the Automo- 
tive Merchants’ Assn. of New 
York, submitted a plan that met 
with approval, calling for the for- 
mation of Highway Transporta- 
tion Reporting Service, for pur- 
poses of supplying information 
regarding important laws, court 
decisions, committee reports and 
bills introduced at legislative ses- 
sions. 





Buick Deliv. Delivesial 
In July Set New 
Ten-Year Record 


FLINT.—Records for the past 
10 years were broken by Buick 
during July, when 22,065 cars 
were delivered at retail to cus- 
tomers in the United States. 

This was disclosed by W. F. 
Hufstader, general sales man- 
ager, who announced that sales 
during the last 10 days of July 
jumped sharply to 9,827 units, as 
compared with 6,094 in the previ- 
ous 10 days and 6,144 the first 10 
days of the month. The July total 
was the best for this month since 
1927, when 24,013 cars were de- 
livered. This former high was in 
the announcement period of 1928 
models and during a year when 
Buick sales were running a 
quarter of a million cars an- 
nually. 

According to Hufstader, this is 
the first time in many years that 
July deliveries have exceeded 
those of June, reversing the usual 
summer trend in automobile sales. 
The month’s figure compared with 
20,739 June deliveries, a gain of 
1,326 units, and with 14,773 in the 
corresponding month last year, a 
gain of 7,292 units, or 49.3 per 
cent. 

The executive said that the last 
10 days of July showed the best 
retail sales volume than any 
similar period this year and ex- 
ceeded the heavy deliveries im- 
mediately after the announce- 
ment of the 1937 models last fall. 

“Demand for Buick cars has 
been consistent throughout the 
year,” the executive said, “and 
our problem has been one of 
making deliveries. 

“To meet these heavy retail re- 
quirements, production operations 
at the factory have been main- 
tained at capacity throughout 
July, with output for the month 
totaling 22,792 cars for domestic 
and export shipments. In addition 
to the 22,065 domestic sales, there 
were 1,210 Buick cars exported 
during July.” 

Hufstader said that July also 
was the third best month of this 
year, compared with 23,397 de- 
liveries in the peak month of 
April, and 22,480 in May. He said 
a total of more than 220,000 Buick 
cars will have been produced and 
shipped during ’37 model year. 


NICKELGRAM 
108A— 


Sometime in the year 8113 A.D. 
it is hoped that the scientists of 
that far distant day will come 
upon the ruins of what is now 
Oglethorpe University. If they 
do, their picks and axes will re- 
veal a_ stainless steel crypt, 
which is expected to withstand 
the ravages of nature indefinitely 
and which will contain a mass 
of 20th century material suffi- 
cient to tell the 82nd century 
man something of what is doing 
to-day. Plans for constructing 
this crypt are under way, 
according to Dr. Thornwall 
Jacobs, president of the Univer- 
sity. It will contain micro-film 
copies of present-day encyclo- 
pedias, newspapers, magazines; 
films showing the world of to- 
day; also models of homes, air- 
ships, motor cars, etc., all in 
stainless steel. Stainless chro- 
mium-nickel steel was recom- 
mended by the National Bureau 
of Standards as being the most 
suitable material for 

THE such long-time storage. 


INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y. 
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THE NEWER, GREATER 


@ 


NEWSPAPER 


MU eR ae Ue 


XAMINE the present day New York Journal- 
American . . . a seven-day newspaper of 
record-breaking HOME CIRCULATION ...a 
newspaper whose contents breathe youth-appeal 
- + « a newspaper deliberately edited for New 
York’s most intensive buying group, the young- 
minded! 
In the Journal-American, automobile, gasoline 
and oil manufacturers find the dominant city- 
and-suburban coverage which is so vital to sales; 
evening - and - Sunday - read - in - the - home - 


circulation which insures attention to advertis- 
ing; reader response that is active because its 
essence is young-mindedness . . . the reaction of 
lively people to renew their cars as they do their 
fashions. 

A glance at the amazing roster of features in this 
newer, greater, news- 

paper fairly indicates 


the fine type of readers | | ! 


MONEY ON THE MOVE! 


which it attracts. 


9 


kaka aaa Kaa KK 


Journal-American 

Features Designed 

For Young-Minded 
New Yorkers 


* 
H. R. Knickerbocker 


Louis Sobol 
O. O. McIntyre 
Elsie Robinson 
Edwin C. Hill 
Benjamin De Casseres 
Bruno Lessing 
“Bugs” Baer 
Dinty Doyle 
Burris Jerikins, Jr. 
Mark Hellinger 
Isaac Don Levine 
* 
Fashion 
Josephine Hughes 
Prunella Wood 


* 


Drama, Sereen 
Regina Crewe 
Louella Parsons 
Rose Pelswick 
John Anderson 


* 


Sports 
Bill Corum 
Garry Schumacher 
W. S. Farnsworth 
Ed Curley 
Hype Igoe 
Jack Brawley 
Sid Mercer 
Lewis Burton 
* 


Women 
Alice Hughes 
Mary Doughery 
Donna Grace 
* 


Financial 
B. C. Forbes 
Dr. Lewis C. Haney 
* 


Domestic 
Mary Warwick 
Marian Martin 
7 
Society 
Cholly Knickerbocker 
* 


Comics 
Bringing Up Father 
Popeye 
Barney Google 
Polly and Her Pals 
.-. and many others 


HR MM RH MH HH 


Ylinds ‘KEEP- 


NEW YORK JOURVAL-AMERTOAN 


"EVERY EVENING—OVER 640.000...EVERY SUNDAY—OVER 1.000.000° 


NATIONALLY REPRESENTED BY HEARST INTERNATIONAL ADVERTISING SERVICE - RODNEY E. BOONE, GENERAL MANAGER 





Over 300 Manufacturers 
Are Expected to Attend 


CHICAGO.—Annual drawing for 
exhibiting space for the 1937 Au- 
tomotive Service Industries Show, 
will be held Sept. 10, in the North 
Ballroom of the Hotel Stevens 
here, it has been announced by 
Ned Chalfant, executive vice- 
president of ASI. 

Between 300 and 400 representa- 
tives of as many leading manu- 
facturers are expected to attend 
the space drawing for the show, 
which will be held at the Navy 
Pier, Dec. 6-11. 

Manufacturers are permitted to 
indicate first, second, third and 
fourth choices for booth locations 
in returning space applications, 


and those called earliest at the} 
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ASI Will Hold Drawing for Show Space Sept. 10 


500 Mechanics Strike 


Over Wages in Denver 





$ 
three or four years, is followed by 


a drawing for those whose record 
as exhibitors dates back one or 
two years. Manufacturers who 
have previously exhibited, but 
whose space applications arrived 


: st likel ; 
Oe ee ee after the August ninth deadline, 


of their first four choices. The} 


ideal single aisle arrangement at 
shee A gg mci ae not give land the fifth and final assignment 
: : of space is scheduled for concerns 


those luckiest in the draw as cre 2 
Ee t s|who are exhibiting in the ASI 
great an exhibiting advantage as ste tan the feet Oe. 


has been true in some years. 

Rules governing the draw this} The show prospectus sent to 
year recognize seniority privileges | manufacturers eligible to exhibit 
among the exhibitors and penalize|in “The Greatest Automotive Mart 
firms whose space applications ar- in the World” charts 915 booths in 
rive after Aug. 9th, established the official floor plan the same as 

a year ago. 


and advertised as the deadline. 
Five separate drawings will be} A meeting of the joint operating 
committee has been called for 


conducted during the day. First 

choice of space goes to concerns|Sept. 9, the day before the draw- 
which have exhibited for five or|ing, at the Stevens, with sub-com- 
more years. The second drawing,|mittees in session the previous 
for firms which have exhibited for | day. 





tA a! 


Which means, Brethren, 
them as HAS... 


GITS 


S WITH all other worldly goods, so 
with automobiles. Those who al- 


teady have a car are the ones most likely 


to buy a new one. 


The families who buy The American 
Home own something like 1,000,000* 


* Figures based onreader study 


by Daniel Starch 


conducted 1936 


like twelve billion* 


live in the suburbs . 


participate in the fourth drawing, | 


|months of negotiations between 





DENVER.—More than 500 auto- | 
mobile mechanics went on strike 
here this week, climaxing three 


their union and the Denver Auto- 
mobile Dealers Assn. Both sides 
are marking time, with the Auto- 
mobile Mechanics Union, No. 606, 
trying to “pull” out the non-union 
mechanics who are sticking to 
their jobs. 

Two new car dealers have 
closed their service shops for the 
present, while the others are 
operating with a limited force. 
Lester C. Thomas, president of 
the Denver association and head 
of Thomas-Hickerson Motor Co. 
(Dodge and Plymouth), said that, 





, 


automobiles. They drive them something 
miles a year. They 
. they have to drive 


a cat (at least one). They are perhaps the 


There's no place like 


She 
ERICAN 


most car-conscious, car- 
you could reach with your advertising. 


dependent market 


OME 


for advertisers who sell anything for the home 


while they hoped for an early 
settlement, the dealers were ne- 
gotiating solely through their or- 
ganization and that no individual 
dealer would sign a separate con- 
tract. 

Union demands for a closed 
shop, which had been a point of 
controversy for several weeks, 
had been settled, Thomas said. 
The union has been demanding a 
minimum wage of $1 an hour, 
with a guarantee of $35 a week, 
but it was understood this week 
the union had agreed to accept a 
contract offered previously by the 
dealers’ association, in which 85 
cents an hour had been offered, 
with a guarantee of $30 a week. 

No violence has marked the 
strike as yet, but approaching 
seriousness of the walkout was 
seen in the tightening of police 
regulations by William E. Guth- 
ner, manager of safety. Manager 
Futhner said police officers have 
been placed on a 12-hour shift, to 
make more men available for 
strike duty. Police guards have 
been placed at several establish- 
ments where proprietors and 
workers allegedly have been 
threatened. 

Strike officials have been 
warned that no picketing will be 
permitted. Where more than five 
strikers grouped together around 
an agency they were being dis- 
persed by police. 

The strike spread to suburban 
Aurora the first of the week, but 
seemed without union sanction. 
Organizer Jerome Kelleher said 
that the union did not contem- 
plate extending the strike into 
suburbs. 

Plans to widen the scope of the 
strike are being made to include 
employes of independent gar- 
ages, and Kelleher said that in 
this group they are dealing with 
the owners independently. He 
said about 65 men were covered 
by the agreement signed by 30 in- 
dependent garage operators this 
week. 

The agreement stipulates an 
eight-hour working day with an 
immediate scale of 90 cents an 
hour, with a minimum weekly 
wage of $30. The contract is 
scaled upward with a minimum 
of 95 cents an hour and $32 a 
week, effective Dec. 1, 1937, and 
$1 an hour and $35 a week, ef- 
fective Apr. 1, 1938. 


Seek Amendment 
To Carrier Act 


WASHINGTON. — An amend- 
ment to the Federal Motor Car- 
rier Act, proposing that metro- 
politan zones within which truck- 
ing operations are exempt from 
the Act be those areas designated 
“metropolitan districts” by the 
bureau of census, was introduced 
in congress this week by Senator 
Harry A. Moore. 

The amendment would also de- 
prive the Interstate commerce 
commission of power to regulate 
local cartage operators. At pres- 
ent, under the Act, local cartage 
truckmen are provisionally ex- 
empt, the ICC having authority to 
regulate their activities, if neces- 
sary. 

Senator Moore’s amendment 
would eliminate from ICC regu- 
lation local cartage firms inter- 
changing shipments with, or per- 
forming pick-up and_ delivery 
services for railroads and steam- 
ship lines. Local motor carriers 
exchanging with line-haul motor 
carriers, however, would be sub- 
ject to the law. 


Buys New Machinery 
CLINTONVILLE, Wis.—The Four 
Wheel Drive Auto Co. has purchased 
$125,000 in new machinery and 
equipment, including $20,000 in heat 
treating equipment for its metallur- 
gical department. 
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Trailer Makers Assn. Sets Date for Annual Election 


Industrial Peace Board d 


Wins Respect ot Toledo 


Two Committees A ppointed; 
- Shows are Drawing Well 


(Continued from Page 1) 


Inc.; K. B. Wallon, vice-president, ; 
Fleet Wheels—Coates division of | 
Fleetwings, Inc, and A. J. 
Stevens, Stevens Trailer Co. 

The latter group will have the 
duty of approaching every major 
trailer manufacturer between now 
and the annual meeting in an 
endeavor to make certain that 
all representative manufacturers 
will have become members in the 
association and have an ac- 
credited representative at the an- 
nual meeting, when the new of- 
ficers and directors of the as- 
sociation will be elected. 

The first meeting of the show 
.committee was held in Chicago at 
the Congress hotel Friday, to con- 
sider whether the trailer builders 
wish to make their fall announce- 
ment showings in connection with 
the New York and Chicago auto- 
mobile shows. 

Seventeen leading trailer manu- 
facturers had one or more rep- 
resentatives in attendance at the 
CTMA meeting, as well as repre- 
sentatives from many parts and 
accessory manufacturers. The 
members attending, representing 
the trailer manufacturers, were 
E. M. and B. M. Harris, Harris 
Caravan Coach Co.; H. A. Meier, 
Indiana Coach Co.; W. C. Hen- 
ning, Seminole Coach Co.; E. G. 
Mann, National Coach Co.; Earle 
Robinson, Royal Wilhelm Furni- 
ture Co.; A. W. Shields and John 
Moehler, Bender Body Co.; J. L. 
Brown, Covered Wagon Co.; N. 
C. Wolfe, Silver Dome, Inc.; H. 
A. Hill, Elear Coach Co.; W. J. 
Schult sr., W. J. Schult jr., and 
W. O. Wells, of Schult Trailers, 
Inc.; George Miles, Vagabond 
Coach Co.; C. M. and Mrs. Lutes, 
Kozy Coach Co.; O. L. Chaney, 
Oakes Coach Trailer Co.; B. R. 
Scheff, Palace Travel Coach Co.; 
Carl Schelm, Schelm Bros.; J. E. 
Roberts and Frank Joyce, Alma 
Trailer Co., and a representative 
from the Dixie Roamer Co. 








MANISTEE, Mich.—Twenty-one 
companies exhibiting 57 coach 
trailers are making an outstand- 
ing outdoor show in connection 
with the summer meeting of the | 
Automobile Tourist Assn. now in 
session here. Four additional ex- 
hibitors with seven models were 
reported on their way to the show 
grounds, which will bring up to| 
25 companies exhibiting. 

The exhibition here is without 
question one of the finest demon- 
strations of the tremendous prog- 
ress that has been made in 
trailer coach manufacture during 
the past year. Oven-type stoves 
have superseded to a great ex- 
tent the camp stoves of last year; 


Colt Is Honored 
On Anniversary 





NEW YORK.—William L. Colt, 
president of Dodge Motors New 
York, Inc., and one of the deans 
of Motor Row, celebrated a com- 
bined wedding anniversary and 
birthday last week with a party 
held at Siwanoy Club and his 
home in Bronxville. 

Among the out-of-town guests 
were J. E. Fields and A. van Der- 
Zee, of Detroit; Leonard B. Colt, 
of Providence; Alfred L. DeCozen, 
of Newark, and John Dunlop, of 
Ellenville, N. Y. Metropolitan 
guests included C. M. Bishop, 
Burton Bishop and Fred J. Dose, 
of Brooklyn; Howard Wynegar, 
Morton Cross, William Stewart, 
Wells Drorbaugh, Lee Eastman 
and Frank Timmens. 

A golf tournament with a/| 
“Kickers Handicap” provided the 
afternoon entertainment. A birth- 
day dinner with bridge was held 
in the evening, at which time 
Colt was presented with a set of 
golf clubs and bag. 





flush toilets with septic tanks are 
numerous among both exhibitors, 
vehicles, as well as the trailers 
owned by campers in the beauti- 
ful orchard beach park; brakes 
on trailers are very much in evi- 
dence and body insulation is 
being emphasized. 


Over 400 tourists in their mo- 
bile houses are now camped in 
the park, which is one of the 23 
state parks equipped with sani- 
tary features and electrical out- 
lets for the convenience of trailer 
tourists. 


At Keshena, Wis., another large 
tourist association is meeting this 
week—the Tin-Can Tourists. The | 





REASON No:1 


REASON} No.2) 


3 ; : 
city of Shawnee, in co-operation 


with Indian Fair Assn., is also 


holding a trailer show with ap-| 


proximately the same number of 


exhibitors having models on dis-| 


play. 


The show grounds, however, are 


approximately a mile and a half | 


from the camping grounds among 
the Indians of the Menominee 
Reservation, and as a_conse- 
quence, the exhibitors do not get 
as good a play from the campers 
as at Manistee. Approximately 
300 campers are on the grounds 
of the TCT. 


By Thursday many of the ex- 
hibitors started to move their 
vehicles to Manistee, because of 
the lack of attendance at the TCT 
exhibit, it is understood. The 
Manistee show will be officially 
running until next Tuesday night 
and many believe that the ex- 
hibitors will remain on _ the 
grounds for a part of this week. 





TOLEDO.—Just over two years 
old, the Toledo Industrial Peace 
Board has won for itself a highly 
respected record here as an in- 
dustrial peacemaker. About to| 
celebrate its 100th anniversary, | 
the city finds itself without a} 
ripple of labor disturbance, and 
employment 20 per cent above) 
1936. 

During the first half of 1937 the | 
board was confronted with 14| 
strikes, six of which it was able 
to settle satisfactorily. Two small 
concerns closed in the face of | 
trouble, while several other dis- | 
putes were settled by forces 
within themselves. 

Included in the latter group 
was a taxicab jurisdictional dis- 
pute, a strike of telegraph de- 


| employes 


livery boys, the Chevrolet strike 
which was part of the General 
Motors stoppage, and the Libbey- 
Owens-Ford strike in January. 
The peace board worked on 17 
cases including two which re- 


| sulted in elections of bargaining 


agencies and these involved 7,048 
exclusive of Libbey- 
Owens-Ford and Chevrolet and 
its efforts brought to settlement 
issues which kept 5,319 of these 
workers on the job during peace- 
ful settlement of issues which 
had been raised. 


This indicates that 75 per cent 
of those who might have suffered 
a loss of work by strikes were 
kept on the job by the peace 
board efforts. 


NOW is the time to prepare for what promises to be the 
biggest year in the history of the automobile industry. 
Dealers for nearly every make of car should enjoy good 


sales volumes during 1938 ... but sales will mean un- 
usually high profits to Hupmobile dealers for the fol- 
lowing three sound and specific reasons: 


NEW 1938 HUPMOBILES—the finest, roomiest, best-perform- 


ing and best-looking cars in Hupp’s 30-year history. A Six and 
Custom Six—122” wheelbase, 101-hp Hupp engine. A 120-hp Custom Eight— 
125” wheelbase. Backed by: proved and record-breaking owner loyalty, these cars 
will be selling in great numbers by the end of next month. 


LARGE, EXCLUSIVE TERRITORIES—every Hupp sale is a 


“protected” sale. Every territory is large, has big potential and 
is clearly defined—“cross-selling” is unnecessary, is prohibited by the Hupp 
franchise! Severe penalties positively prevent infringements. 


HIGH GROSS PROFIT—because Hupp dealers do not bid 
against each other on used cars, the gross profit stays with every 
sale. Discounts are “clean” —not weighted down with incidentals. A high gross, 
backed by Hupp merchandising policies, assures a satisfactory net. 


@ Write or wire today to W. A. MacDonald, Vice 
President and Director of Sales, for the Hupmobile profit 
analysis on your territory. STEP UP YOUR PROFITS 
WITH HUPP! Hupp Motor Car Corporation, Detroit. 


HUPMOBILE 


YOUR PROFITS 


amr WIP 
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Seattle Service Assns. Supports Fair Trade Act 


©— 


Groups Attempt to Aid 
Marketing Stabilization 


has been such that the following 
associations, each with its own 
trade practices and business 
problems, are now affiliated un- 
der its wing: Down Town Garage 
Assns., Inec., Washington Gaso- 
line Dealers’ Assn., Inc., Seattle 
Automobile Supply & Equipment 
Assn., Inc., Rebuilders & Renova- 
tors’ Assn., Independent Brake 
Men’s Assn., Automotive Radio 
Assn., and Tire Regroovers Assn. 

E. E. Maze is managing secre- 
tary of SASA while E. B. Fish 
passes on all matters pertaining 
to labor agreements and handles 
labor adjustments. Carl R. 
Heussy is general counsel and 
passes on the legal aspects of the 
organization. He is also manager 


SEATTLE.—The newly formed 
Seattle Automotive Service Assn., | 
as well as expanding as a labor 
relations organization, has under- 
taken active support of the 
Washington fair trade act, and 
will attempt to stabilize certain 
marketing elements in the local 
automotive industry, the associa- 
tion has announced. 

Cards are being displayed by 
members calling attention to the 
fair trade act. Under the act ar- 
ticles cannot be sold at less than 
the stipulated minimum prices. 
“We will see that this act is 
strictly enforced, even to the 
point of litigation,” says the as- 
sociation’s official dictum. 

Expansion of the organization 














Contributes 
Safety 


Wherever greater strength and resistance to vibra- 
tion are important factors, Bundy Tubing finds a 
place. Its stamina and dependability have been 
proven in many bursting and vibration tests and in 
actual use in today’s motor cars, refrigerators, 
and other mechanisms. e Bundy Tubing is avail- 
able in a wide range of sizes either in lengths 
or completely fabricated. Quotations will be 
gladly furnished from your blueprint or samples. 





of the Seattle Automobile Seat] 


ers’ Assn., and its attorney. 

Maze, as business manager, is 
responsible for organization work, 
financing and calls group meet- 
ings? 

The boards of the _ various 
groups, elected by the members, 
hold meetings and transact the 
business required, as it is con- 
sidered general meetings would 
be too expensive, the attendance 
would be too large, and transac- 
tion of business clogged up. The 
smaller groups meet regularly 
and supervise activities. 


“You have elected what you 
thought were the best men possi- 
ble to serve on your boards,” says 
a statement to the members. 
“They are entitled to your sup- 
port. In every instance they, as 
well as the executive personnel, 
are doing everything possible to 
accomplish those things which 
are necessary for your welfare.” 

Admittedly this 
For the gasoline dealers, efforts 
are being made to correct price 


cutting evils and discount selling | 


6,000,000 Now Employed 


to commercial accounts. To solve 
the fleet situation, the co-opera- 
tion of the oil companies. is 
sought, while legislation may 
have to be resorted to in the 
final analysis. 


Tire Replacement 
Unit Sales Down, 
Dollar Volume Up 


AKRON.—Although dollar vol- 


ume of retail sales of replace-| 


ment tires in July showed an in- 
crease over July, 1936, unit sales 
are estimated to have dropped 
below the total for that month 
last year. Sales, however, showed 
a@ normal seasonal increase in 
July over June. 


Sales during the first half in 
the replacement field are esti- 
mated to have been in excess of 
14,000,000 units, while a similar 
amount is listed for original 
equipment sales, making a grand 
total of close to 29,000,000 units. 
This is about a 10 per cent in- 
crease over the first half of 1936, 
when 27,400,000 casings were 
shipped. 


A record was set in the first 
half when over 308,000 long tons 
of crude rubber were consumed, 
a gain of about 8 per cent over 
last year. 


With most plants here running 
only at half-speed it is believed 
that inventories will show a sub- 
stantial decrease by the end of 
the peak selling season about the 
middle of August. Little labor 
difficulty is anticipated at a time 
at which inventories are so large. 


McConnell Promoted 


CHICAGO.—R. F. McConnell has 
been promoted to assistant general 
manager of the general sales di- 
vision of Standard Oil Co. of In- 
diana to succeed the late H. A. 
Lewis, Edward G. Seubert, president, 
has announced. McConnell has been 
assistant general manager of sales 
in field divisions since 1929. 


ay SIROVATKA anee 





is slow work. | 








LATEST IN DE LUXE SERVICE for invalids, or ultra-comfort- 
able transportation in any emergency. It’s the “Cabulance,” recently 


| put into effect in Philadelphia by the Yellow Cab Co., 


which pur- 


chased stock Plymouth seven-passenger sedans and converted them 


into this new kind of service. 





In Mates Transport Field 


unit and bus drivers, with 161,210 


CHICAGO.—More than 6,000,000 | 


persons are employed in the 
United States, either directly or} 
indirectly, in the motor transport 
field, according to the Chicago 
Motor club. This figure repre- 
sents over 14 per cent of all those | 
gainfully employed in the nation. | 


Distribution of effort takes in} 
all those engaged in the produc- 
tion of raw material used in 
automobile manufacture, road 
construction, processors of parts 
and tires, gasoline refining, —t 
and servicing, truck, bus and cab | 
chauffeurs, finance and insurance | 
company employes. 

Truck drivers, with 3,102, 265 | 
registered, lead all other workers | 
in total number employed in the| 
transport field. Those engaged in| 
sales and servicing, a total of 1,- 
124,528, hold second place; third | 
place is taken by workers in oil | 
refining, parts and tire industries, 
with 582,873 employes; construc- | 
tion of state and federal roads 
accounts for the 335,000 who} 
represent the fourth largest work- 


Ford Opens Farm 
School in England 


DETROIT.—To provide British} 
farmers and their workers with | 
theoretical and practical instruc- 
tion in the use and care of modern} 
power machinery, the Henry Ford | 
Institute of Agricultural Engi- 
neering was opened recently at| 
Boreham, Essex, adjoining the 
large Fordson Estate Farms near 
Chelmsford. 

The need for such an institute 
has been created by the remark- 
able spread of mechanization in 
British farming, with its conse- 
quent demand for new technical 
knowledge and skill on the part 
of farm workers. 





) CAR 


MAHONEY ALLS bs ing 


a ALDI s 
Pree 


PROPER DISPLAY, PROPER merchandising and proper pricing 
are the three fundamentals on which are operated the used car lot 
of Mahoney-Sirovatka Co. (Pontiac), Cicero, Ill. As soon as a car 
comes into the lot, it is immediately sent to one of three recondition- 
ing stations. The company never allows a used car to remain in stock 
more than 30 days. The lot is 50 feet wide and 125 feet deep, with a 
capacity of 50 cars. In June the firm sold 150 used cars. 


men registered, are fifth. 

Each of the total number of 6,- 
036,876 employed, on the basis of 
census averages, supports at least 
two other persons. That makes 
the motor transport business re- 
sponsible for the living of 18,110,- 
628 Americans, giving an idea 
of how important an item the 
“gasoline buggy” of yesteryear 


| has become in the modern scheme 


of things. 


3 000 Ase Enrolled 
In Service Guild 


PONTIAC.—As the fourth class 
of Pontiac Service Crafstmen be- 
gins, more than 3,000 members 
are now on the roll, according to 
L. K. Marshall, manager of the 
service department of the Pon- 
tiac Motor division. 

The plan began in January, 
1936, and so far three separate 
groups of service men have at- 
tained the Craftsman rating, 
Marshall said. 

In order to qualify, service men 
must first be enrolled for six 


| months, after which they will be. 
| issued a provisional identification 


card and their names will be en- 
rolled on the dealer’s Service 
Craftsman Certificate. At the end 
of the first year—that is, the 
second six-month period —i 
which eligibility is maintained, 
handsome pins and identification 
cards are awarded. 

“We are well pleased with the 
interest shown in this activity,” 
Marshall declared. “We would like 
to see every service man in the 
Pontiac dealer organization take 
full advantage of the plan and 
are now enrolilng new men in the 
Pontiac organization for’ the 
fourth class.” 


DELTA 


aaa ee 
Manufacturer of 
¢ SWITCHES « 
STITH A 
Ue 


Competent Enginecring 
Consistent Prices and 
COTE Comer oier tals. 


DELTA ELECTRIC COMPANY 
Dept. 900, Marion, Ind. 





Than June 


WASHINGTON. — Passenger 
cars, trucks and automotive parts 
exported from Canada in June 
were valued at $2,630,103 com- 
pared with $2,055,448 in May and 
$1,779,088 in June, 1936, the De- 
partment of Commerce stated this 
week. 

The value of such exports in 


June were higher than for any} 


other month of the elapsed period 
of the present year with the ex- 
ception of March and were 28 
per cent in advance of shipments 


Sales of New Cars 


In Canada Are Up 
27% at 1937 Half 


WASHINGTON.—Continued re- 
covery in business and fairly 
widespread increase in purchas- 
ing power stimulated Canadian 
automobile sales in the first six 
months of 1937, according to a de- 
partment of commerce trade re- 
port from Ottawa. 

Sales of new passenger cars, 
trucks and buses numbered 96,756, 
and retailed for $98,000,000. Pas- 
senger car sales were up 27 per 
cent over the first half of 1936. 
Truck sales made an even more 
substantial gain, with the total 
for the first six months not far 
below the entire year 1936. 

Production of 128,571 motor ve- 
hicles for the first six months of 
1937 increased 21 per cent over 
the same period last year, but the 
appreciable gain still left produc- 
tion volume below the 1929 peak. 
Production of both passenger cars 
and trucks for sale in the Ca- 
nadian market increased. Output 
for export, a substantial factor in 
manufacturing operations in Can- 
ada, was also higher than last 
year. 


Boston Firm Gets 
De Soto Franchise 


BOSTON. -= — Distribution of 
Plymouth and De Soto cars has 
passed into the hands of Lawton- 
Hevessy Co., for the Boston area. 
This is a newly organized firm, 
located at 890-894 Commonwealth 
avenue. The partners, veterans of 
the automotive industry, are Otto 
A. Lawton, for some time a 
Plymouth and De Soto dealer, 
whose franchise has been expand- 
ed under the new set-up; and R. 
J. Hevessy, who entered the auto- 
mobile business with Nash in 
1930. 

Hevessy joined the Chrysler 
corporation in 1926 and was as- 
signed to the sales diivsion. Two 
years later he was transferred to 
the De Soto division and when in 
charge of the Pittsburgh branch 
sold the first De Soto car to come 
off the assembly line. He trav- 
elled the country for Chrysler and 
came to Boston in 1935 as retail 
sales manager for the C. E. Fay 
Co., resigning to join forces with 
Lawton, who for years had been 
New England distributor for the 
Franklin. 

Harry W. Bowers is treasurer 
of the new concern and Frederick 
W. Herman manager of the used 
car department. Russell Keery is 
in charge of the service depart- 
ment. 


Rex-Hide Announces 


New Wiper-blade Clip 


EAST BRADY, Pa.—A new 
friction-type fastener for Rex- 
Hide “Balloon” perforated wind- 
shield wiper blades, has been an- 
nounced here by Rex-Hide Inc. 
Named the “Jiffyclip” because of 
its adjustability to all types of 
wiper arms, the stainless steel 
clip will be standard equipment 
on all blades leaving the Rex- 
Hide factory hereafter. 
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Canadian a Export of Cars Up Half-Million in June 


Total Value 47% H igher 


°36 Shipments 


for May and 47 per cent in excess 
of the exports recorded in June 
of last year, it was stated. 
Foreign shipments of passenger 
cars from Canada in June to- 
talled 4,758 units, valued at $1,644,- 
230, compared with May ship- 
ments of 3,636 units, 
$1,305,379. Exports of trucks to- 


taled 2,041 units, valued at $660,- | 
in June against 1,411 units, | 


369, 
valued at $565,884, 
tistics show. 


in May, sta- 


Exports of automotive products | 


from Canada in the first six 
months of the present year were} 
valued at $14,201,765 compared | 
with $13,176,163 in the corres- | 
ponding period of 1936, according 
to the Commerce Department. 


valued at) 











Road Magnet Nets 


18 Tons of Metal 


BISMARCK, N. D.—A mag- 
netic road sweeper opera- 
ted by the state highway 
department on 3,364 miles 
of North Dakota highways 
has collected 36,110 pounds 
of assorted metal, the de- 
partment has announced. 

Utilized to make the high- 
ways safer for driving 
through avoidance of flat 
tires and other accidents, 
the moving magnetic sweep- 
er averaged 10.7 pounds of 
metal per mile at a cost of 
92 cents per mile or .09 cent 
per pound. 

The magnetic road sweep- 
er is eight feet wide. 








Used Car Selling Plans 


Increase Volume in Wyo. 


CHEYENNE, Wyo. 
enne dealers—Duggan Motor Co. 
(Hudson -Terraplane), and _ the 
Walton Motor Co. (Ford and Lin- 
coln)—have found it profitable to 
sell the cheaper used cars that 
are in serviceable condition at low 
enough prices to keep them from 
piling up a storage overhead. This 
they avoid all costs that are not 
absolutely necessary, and make 
their position plain to the cus- 
tomer in regard to car condition 
and company backing. 

The Walton company has had 
good success with grouping a 
number of cheaper used cars and 
giving the customer his choice of 
the lot at a stipulated figure, for 
example, $57.50. No finance or in- 


Two Chey- 





surance charges are made, and 
the cars are offered “as is” as long 
as they are mechanically fair, 
batteries and starting motors in 


| good working condition, and rea- 


sonable tire condition. 

The Duggan used car policy, 
according to A. M. Clark, sales 
manager, is the idea that a used 
car is no better than the dealer 
who sells it, and the salesmen use 
the following idea of assuring the 
used car buyer satisfactory serv- 
ice on the car: On cars selling 
from $50 to $300, the service and 
repairs for the satisfaction of the 
customer are on a 50-50 basis with 
the dealer. Over the $300 mark, 
each car carries either a 30 or 60- 
day warranty. 


it Isn’t The Brow That Needs The Breeze... 


VELTO 


MOHAIR VELVET 


Guse 


L. C. CHASE & CO., Inc., 295 Fifth Ave., at 31st St., N. Y. C. 


Selling Division of Goodall-Sanford Industries 


it’s the 


seat 


| 


Velmo Upholstery Air-Cools The 
Spot Where Your Customers Sit! 


What? A cool velvet? Yes... 


Velmo Mohair 


Velvet lifts riders off the seat just that fraction 
of an inch needed to keep them cool. And its 
ventilated back and air-spaced fibres insure a 


cooling circulation of air! 


That’s good news when you take a prospect for 
a ride in August. Point it out...and mention, 
too, that in any month this Mohair Velvet means 
safety against sliding on the seats or slipping 
away from the wheel. It’s cleaner, too...dust 


cannot cling to its surface! 


When you show new or used cars with Mohair 
Velvet upholstery—a reminder of its features 


often means the binder on the sale! 
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Lubrication Fig igures Prove 
Value of Specialization 


FREMONT, Ohio.—The 
meyer Chevrolet Co. here has fig- 
ures proving that dealers in 
smaller centers of population 
have just as big an opportunity 


for profits in modern specialized | 
| bricated averaged better than 285 


lubrication as big-city dealers. 
Dunmeyer had a fairly good lu- 
brication department as far back 
as 1935 but in 1936 after learning 
what others were doing in lubri- 
cation set-ups, he went a few 


Dun-. 
| began picking up 
| modernization was supplemented 


steps further than even some of, 


the city dealers have gone. He 
wasn’t satisfied with just adding 
another hoist for anticipated in- 
creases in business. He analyzed 
the lubrication possibilities of the 
community and added one of the 
newest types. He put in a back- 
ground and then startled every- 
one in town by putting in a com- 
plete decorative tile floor around 
the hoists instead of painting 
the floors. 

Three years ago the lubrication 


Jan. 


Chassis lub. $238.00 
Motor oil sales 
Gear lubs. 
Wheel packs 
Incidentals 
TOTAL 
Cars served 
Av. per car 
Chassis jobs 
Oil changes 


business of the company was av- 
eraging around $375 per month. 
The number of cars lubricated 
averaged around 180 and his 
sales per car ran from $1.74 to 
as high as $2.77 some months. 
Motor oil changes at the time of 
car lubrication averaged about 
65 per cent of the sales. 
Early in 1936 when the depart- 


Feb. 

$237.00 
240.45 
32.07 
19.00 
9.00 
$537.52 

279 
$ 1.92 

237 

152 


'cants per car for the 
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modernized business | 
because the 


ment was 


by a vigorous follow-up plan and 
a program for developing new 
business. The number of cars lu- 


per month. Eliminating January 
and February of that year with | 
197 and 186 respectively for each | 
month, the average of the year 
was better than ten cars per day | 
and the average sales of lubri-| 
last ten 
months jumped to an average of 
$2.03 representing an increase of 
nearly 30 per cent over the pre- 
vious year’s sales per car. 
Total lubrication gross for some 
months ran as high as $856.67 
(October). The percentage of mo- 
tor oil changes to chassis lubrica- 
tion jobs was better than 70 per | 
cent, showing that Dumeyer’s or- | 
ganization sold lubrication. 

All lubrication department bus- 


May 
$362.00 | 
371.06 | 
259.28 | 
30.00 


Mar. 


$277.00 
290.60 
35.84 
18.00 
5.50 
$654.93 
338 
$ 1.91 
277 
175 


Apr. 
$299.00 
_ 314.00 

197.71 

17.00 
1.00 
$346.71 

368 
$ 2.30 

299 

185 


iness for 1937 to date totals 
$3,590, against $2,577 for the cor- 
responding period of 1936, for an} 
increase of 39 per cent. 

General service work at the 
Fremont location has increased 
in proportion to the lubrication | 
increases. Car sales in both the | 
new and used car departments | 
show a big gain over last year. 





$1,031.34 | 
422 | 
$ 2.44 | 
362 
222 


Fremont Dealer Ups Net 39% by Modernization 





LUBRICATION BUSINESS INCREASE of 39 per cent in one year 
has resulted from the modernization of the lubrication department of 
Dunmeyer Chevrolet Co., Fremont, 0. Shown is the new department. 





Neighborhood Service Unit 
Doubles W yo. Dealer’s Sales 


CHEYENNE, Wyo.—A complete , 
service station equipped to serv- 
ice any make of car has been 


established by the Knox Chevro-| 


| let Co. in suburban Cheyenne, and | 


has resulted in more than doub-| 
ling the volume of service busi- | 


ness done by the company. The 
company also maintains complete 
service facilities in its main lo- 
cation 
giving the company two $12,000 
repair and service stations. 


Col. ry Heads 
Elks s Campaign on 


in downtown Cheyenne, | 


Rising Car Deaths 


CHICAGO.—Col. Fred L. Den- 
nis, director of safety of the Ben- 
| dix Products Corp., has been 
chosen to organize the Elks of 
America into a nation-wide drive 
| to reduce automobile accidents. 
| Col. Dennis was appointed by 


1 | Charles S. Hart, new grand ex- 





®STAMPINGS 


@ Twenty-five years engaged in the manu- 
facture of Automotive and Refrigerator 


sheet metal parts. 


Our factory engineers, the ablest engi- 
neering counsel obtainable, have been most 
successful in solving many perplexing prob-; |) 
lems for manufacturers. Let us help you 


solve yours. 


Motors Metal Manufacturing Company 





| the 


5936 Milford Avenue 
DETROIT, MICHIGAN 


| their 


alted ruler of the B.P.O. Elks. 
“A total of 37,800 persons were 
killed in traffic accidents in the 
United States in 1936, and 1,300,- 
000 were hospitalized,” said Col. 
Dennis. “From all indications, 
there will be a 17 per cent in- 
crease in these figures this year. 


| This means that 44,300 lives will 
| be sacrificed to traffic accidents 


and one and one-half millions will 
be maimed and _ injured. 
property damage from accidents, 
it is predicted, will run in the 
neighborhood of one billion dol- 
lars. 

“What I am going to lay as a 
foundation for this program is co- 
ordinating and co-operative play 
of action for all Elks 
Representatives and members of 
lodges then can start their 
in co-operation with 
local authorities and any 
other clubs or organizations 
which desire to participate.” 

Hart said the fact that 1,800 
Elks were killed in 1936 in traffic 

accidents precipitated their de- 
cision for a national safety cam- 


| paign. 


programs 


The | 


lodges. 


The Knox company obtained a 
large volume of business during 
the latter part of May by offering 
and advertising a nine-point serv- 
ice operation aimed at giving 
Cheyenne motorists safe and suc- 
cessful trips to the mountains and 
elsewhere out of town. 

The service included the follow- 
ing: 

1. Gasoline, checking oil 
washing the car. 

2. Steering, featuring Weaver 


and 


~ | steering correction equipment. 


3. Lights, featuring the Guide 
headlamp adjustment equipment 
which utilizes a photo-electric cell, 
and gives a scientifically accurate 
measure of the intensity of the 
beam. 


4. Electric system, utilizing 
Weidenhoft motor analyzer. Radio 
check-up and speedometer serv- 
ice was included. 

5. Motor, featuring factory- 
approved precision machinery and 
factory-trained mechanics. 

6. Brakes, utilizing Weaver 
brake testing machine to dupli- 
cate actual braking conditions on 
the road; and featuring the “finest 
brake drum turning lathe in the 
Rocky Mountain region,” in case 
the drums needed turning. 

7. Greasing, featuring the 
“Shellubrication” check and chart 
system. 

8. Body-fender 
refinishing. 

9. Cooling system, featuring 
modern cleaning and _ flushing 
equipment, including the process 
of forcing boiling solution through 
the cooling system in the op- 
posite direction to the usual flow 
while driving. 

The suburban service station is 
equipped with up-to-date gas 
pumps and lubrication hoist. The 
company also has a used car lot. 


repairing and 


Debate Selina 
TACOMA, Wash.—The city’s new 


used-car ordinance is now holding 
the attention of many dealers here, 
and arguments are coming thick and 
fast from those who uphold and op- 
pose it. The ordinance requires deal- 
ers who sell more than two used 
cars a year to pay a $50 license fee, 
and post $1,000 bond. 


Y 


THEY STAND 


UP! 


DIVISION OF BORG-WARNER CORPORATION 


| July Sales Off 
| In San Antonio; 


Outlook Bright 


SAN ANTONIO, Tex.—New car 
sales here during July continued 
to reflect the uncertainty of busi- 
ness conditions, coupled with a 
periodical summer slump, but 
the outlook for the next three 
months is~ good, with bumper 
agricultural crops predicted to 
sell at good prices. 

Total sales for the month were 
642 units, of which 535 were pas- 
senger cars, 61 commercial units, 
and 46 trucks. The report’ of de- 
tailed sales, according to makes, 
follows: 

Buick, 36; Cadillac, 4; Chevro- 
let, 101 (and 23 commercial units 
and 15 trucks); Chrysler, 17; De 
Soto, 3; Dodge, 24 (and two com- 
mercial units and two trucks); 
Federal truck, 1; Ford, 111 (and 
27 commercial units and 14 
trucks); GMC Truck, two com- 
mercial units and three trucks; 
Graham, 5; Hudson, 3; IHC 
Truck, two commercial units and 
nine trucks; LaSalle, 7; Lincoln- 
Zephyr, 12; Nash, 2; Lafayette, 
11; Oldsmobile, 29; Packard, 12; 
Plymouth, 63 (and two commer- 
cial units); Pontiac, 29; Stude- 
baker, 31 (and one commercial 
unit and two trucks); Terra- 
plane, 15 (and one commercial 
unit); and, Willys, 16. 

Registrations by out-of-county 
dealérs accounted for one Chev- 
rolet, one Cord, one Hudson, one 
Plymouth and one Terraplane. 

Registrations for the month of 
July during previous years are as 
follows: 1932, 285; 1933, 467; 1934, 
597; 1935, 669; 1936, 801; and, 
1937, 642. 





Auction Ends 
American Rolls 


LONG ISLAND CITY, N. Y.— 
Last rites for the American Rolls- 
Royce were signalled here this 
week with the announcement the 
remaining assets of Brewster & 
Co., Inc., formerly the Spring- 
field Mfg. Corp., maker of the 
Rolls in this country, would be 
sold at auction, Aug. 18. 

Included in the sale will be 31 
Rolls-Royces, new and rebuilt; 
an assortment of other makes; a 
large stock of unfinished parts 
for Rolls models; various pieces 
of manufacturing machinery; 
garage, stock room and office 
equipment; and service rights of 
Brewster. 


Both Brewster and _ Rolls- 





Royce were well known names in 
the industry two decades ago. 
The former was the most promi- 
nent of the custom-built body 
manufacturers of a quarter of a 
century ago; while the English 
Rolls-Royce invaded the United 
States about 15 years ago, build- 
ing an American model here. 
Brewster fell heir to the assets 
when the American Rolls folded. 

With this sale, which will take 
place here at 2701 Bridge Plaza 
North, both Brewster and the 
American Rolls pass finally from 
the automotive picture. 


Republic to Improve 


Plant at Youngstown 


YOUNGSTOWN, O.— Improve- 
ments costing well up to $1,000,000 
for the Youngstown plants of the 
Republic Steel Corp. have been 
announced by company officials. 

The improvements include: re- 
building and enlarging blast fur- 
nace No. 3 to increase capacity 
from 500 to 850 tons daily and 
later to 1,000 tons daily; installa- 
tion of a new heating furnace at 
the 10 inch skelp mill to increase 
capacity 3,000 tons monthly, and 
purchase of additional pipe finish- 
ing equipment for the electric 
weld pipe mills at the Poland 
avenue plant. 
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th Dimension 


The News of Automotive Advertising 


Ey Pete Wembhoff 


Fite 

Fourth broadcast by Buick of| 
a major heavyweight boxing 
event in the past three years, the 
Joe Louis-Tommy Farr title bout 
in Yankee Stadium, N. Y., will 
be aired Aug. 26 over combined 
facilities of the NBC red- and 
blue networks. 

As in the past three fights, | 
Buick has contracted for full 
time broadcast, thus assuring a 
complete airing of the bout if it 
runs the limit of 15 rounds. Blow- 
by-blow announcer has not been 
named as yet, nor has the “color” 
spieler. 

In addition to being the fourth 
such broadcast sponsored by 
Buick in the last three years, the 
Aug. 26 airing will also be the} 
fourth such event in which Louis | 
has been one of the battlers. The | 
other three were the Max Baer- 
Louis scrap, the Max Schmeling- | 
Louis bout, and the Louis-Jim | 
Braddock fight June 22 in Chi-| 
cago when the “Brown Bomber” | 
grabbed Braddock’s heavyweight 
crown. 

Deal 
agency. 


Back 


Varsity Show, sponsored by 
Pontiac during the winter and/| 
spring direct from leading col- | 
lege campuses, hits the air again | 
starting Friday, Oct. 1, for at| 


set by Arthur Kudner | 





Boo! 

Little Rock, Ark.—First | 
concerted drive against | 
commercial films shown in 
regular movie houses, op- 
ened here this week. 

Newly-organized Society 
for Booing of Commercial 
Advertisements in Motion 
Picture Theatres, said to be 
composed of young business 
men here, filed into a local 
theater Wednesday night 
for its first public appear- 
ance and participated in “a 
little genteel, well-modu- 
lated booing led by a com- 
petent boo leader.” 





| 
least 13 weeks. Program will be| 
heard over 78 stations of NBC} 
Blue instead of the Red network | 
as in the original series, from 8} 
to 8:30 p.m., EST. 

Show, for which undergrads at 
various schools supply the talent, | 
has been tentatively set for the 
following colleges: U. of Ala-| 
bama, Oct. 1; Purdue, Oct. 8; 
Southern Methodist U., Oct. 15; | 
U. of Virginia, Oct. 22; Fordham 
U., Oct. 29, and Indiana U., Nov. 
5. 
Production and direction of all 
shows again will be handled by 
Henry Souvaine, Inc., under su- 
pervision of Souvaine and his as- 
sociate, Tom Stix. No _ profes-| 
sional m. c. will be used for the} 
fall series, it being planned to 
use talent at the various schools. 

Deal set by MacManus, John 
& Adams agency. 


Pouring 
Entries from all parts of the 
United States and Canada are 





Automotive 
On the Air 





(All Time, Eastern Daylight Saving) 
CHEVROLET—Sunday, 6:30 p.m., CBS. 
Rubinoff and guests. 
CHRYSLER—Thursday, 9:00 p.m., 
Major Bowes’ Amateur Hour. 
FORD—Tuesday, 9:00 p.m., CBS. 
‘“‘Watch the Fun Go By.’’—with Al Pearce. | 
Sunday, 9:00 p.m., CBS. 
**Universal Rhythm.”’ 
GEN, MOTORS—Sun., 8:00 p.m., NBC (Blue.) 
‘‘Promenade Concerts,’’ with Erno Rapee. 
PACKARD—Tuesday, 9:30 p.m., NBC (Red.) 
**Packard Hour.’’ 
PONTIAC—Monday, 


CBS. 


Wednesday, Friday, 2:00 


| and 199 cash prizes. 





p.m., CBS. 

*“*News Through a Woman’s Eyes.”’ 
STUDEBAKER—Mon., 10 p.m., NBC (Biue.) 

“‘Champions,”’ with Richard Himber. 


pouring into the Permite replace- 
ment parts contest, being con- 
ducted for automotive repairmen. 
Contest closes Oct. 1, and feature 
is a prize for every entrant. 
Contest is based on answers to 
sentence, “I like Permite Re- 
placement Parts because eS 


| and 6,442 prizes and awards have| 


been offered. These include a 
Ford, Chevrolet and Plymouth, | 


Switch 

Frank Tighe, former managing 
editor of Motor Age, joins staff 
at Roche, Williams & Cunning- 
ham, Ine., Chicago. Will work in 
news department of agency, with | 
headquarters at South Bend,| 
where he will concentrate on the | 
Studebaker account. 


THIS IS A PHOTOGRAPH of the AC Spark Plug poster, which is 
scheduled for August posting in small towns on important highways 


in the United States and Canada. 


Chatter 

General Motors radio concerts 
resume on Oct. 3 over NBC Blue; 
agented by Campbell-Ewald... . 
U. S. Advertising Corp. named ad 
counsel for Hayes Body Corp., 
with concentration on company’s 
trailer models. Kendall Re- 


HERE’S a reason for the swing to hydraulic brakes. 


It's because they in 


turn swing sales to the cars 


and trucks equipped with them. 
Figure it out for yourself. . . if you as a motorist, had 


to choose between two 


equipped with Hydraulic Brakes . 


your choice? 


cars, only one of which was 
. . which would be 


The Hydraulic Brake-equipped car, of course! Be- 
cause they insure an easy, smooth, equalized stop— 
are sturdy and long lived—require little servicing— 


CKHEED HYDRAULIC 
BRAKES 


OFFICIALLY 


| Kennedy in series of twice- 
| weekly programs over WJZ, N. 
Y.; handled by Batten, Barton, 
Durstine & Osborn. Milton 
Reynolds, of Earl Allen Adver- 
tising Co., heads Omaha ad club 
‘ James Schermerhorn jr., 
formerly with Detroit News, joins 


had 


| 


| 


| fining Co. to sponsor John B.!' De Soto’s advertising department. | 


15 


Unions Replace 


Wisconsin ‘NRA’ 


MILWAUKEE.—Since the ex- 
piration of the Wisconsin recov- 
ery act July 25, unions in several 
industries have been active in 
helping to maintain price levels, 
among them being the Coal and 
Ice Drivers and Helpers’ union, 
the Liquor Salesmen, Bottle and 
Beverage Employes’ Union, Local 
245, cleaners and dyers’ union, 
Journeymen Barber’s union, Lo- 
cal 50 and the Auto Truck Driv- 
ers’ union, Local 200. 

The latter three unions have 
resorted to picketing to enforce 
price schedules and a test is un- 
der way in circuit court here to 
determine whether the union has 
a right to enforce consumer 
prices. 

Harry’s Express has petitioned 
for a temporary injunction 
against picketing by the truck 
drivers’ union. Part of the dis- 
pute is the questioned legality of 
attempting to enforce furniture 
moving rates by union contracts. 


and no lubrication. They provide a gentle, easy pedal 
—just what you and every other motorist wants. 


Each year thousands of prospects face the problem 
of choosing between two cars—one with and one 
without Hydraulic Braking. In the vast majority of 
cases, the Hydraulic Brake-equipped car is chosen. 


In other words, Hydraulic Braking sells cars! 


HYDRAULIC BRAKE COMPANY 
DETROIT, MICHIGAN 


SERVICED THROUGHOUT THE NATION BY WAGNER ELECTRIC CORPORATION 





locked on which party had vio- 
lated the contract signed four 
months ago. Prospects of early 
reopening the plant and returning 
about 20,000 men to work seemed 
remote Friday, since the company 
offered to reopen the plant if 
UAW would instruct its members 
to resume their jobs. The UAW 
refused, however. 

Wednesday’s riots started with 
the beating of a leader of the 
Independent Assn. of Chrysler 
Employes, for which four UAW 
workers were discharged, and led 
to a battle which injured nine 
other workers’ before police 
stepped in. UAW workers in 
other parts of the plant refused 


Petroleum Pay 
Rates Highest 
WASHINGTON. — Average 
hourly earnings in the petroleum 
industry, traditionally high, now 
are the highest prevailing in any 
manufacturing industry, accord- 
ing to U. S. bureau of labor sta- 
tistics. At 95.1 cents, the average 
hourly rate paid the refinery 
worker exceeds by nearly 50 per 
cent the average paid to em- 
ployes in 91 other industries cov- 
ered by the bureau’s survey. 

The average weekly wage for 
all industries is $26.30, approxi- 
mately 22 per cent below the 
level obtained in the petroleum 
industry, it is shown. 


Coming Events 


AuausT 


1S5—Akron, 0. All-American Soap Box Derby; 
SEPTEMBER 
15-17—Akron. SAE Section Regional Tractor 
Meeting. 
i—Chicago. SAE Section Regional 
Transportation Meeting. 
30-Oct. i—Tulsa, Okla. SAE Fuels and La- 
bricants Regional Meeting. 


OCTOBER 


7- 9—Los Angeles, Ambassador Hotel, SAE 
National Aircraft Production Meeting. 

7-17—Paris. Automobile Salon. 

14-23—London. Automobile Exposition. 

18-20—Chicago. 

27-Nov.3—New York. National Automobtir 
Bhow. 


29-Oct. 


27-Nev. 3—Toledo. Automobile Show. 


28—New York, Commodore Hetel. SAE An- 
nual Dinner. 


28-Nov. 8—Milan, Italy. International Automo- 
bile Salon. 


30-Nov. 6—Boston. Automobile Show. 
30-Nov 7—Loes Angeles. Automobile Show. 
30-Nov. 7—San Francisce. Automobile Show. 
31-Nov. 6—Cincinnatil. Automobile Show. 


NOVEMBER 
2- &—Youngstown, 0. Automobile Show. 
4-13—London. Commercial Automobile 
6-\11—Omaha. Automobile Show. 
4-12—Akron, 6. Antomobile Show. 
6-12—Columbus, 0.—Autemobile Show. 
4-12—Newark. Truck Show. 
6-13—Brooklyn. Automobile Show. 
6-13—Buffalo. Automobile Show. 
6-13—Chicago. Automobile Show. 
6-13—Detroit. Automobile Show. 
6-13—Indianapolls. Automobile Show. 


4-13—Newark, N. J. Automobile Show. 
6-13—Philadeiphia. Automobile Show. 
6-13—Pittsburgh. Automobile Show. 


6-13—Toronto. Automobile Show. 
8-13—Des Moines. Automobile Show. 


42-20—Glasgow. Scottish International 
mobile Exposition. 
43-20—Baltimore. Automobile Show. 
43-20—Rochester. Automobile Show. 
43-20—Cleveland. Automobile Show. 
44-20—Springfield. Automobile Show. 
44-21—St. Louls. Automobile Show. 
44-21—Portiand, Ore. Automobile Show. 
45-18—Louisville, Ky. AYA Yruck aud Equip- 
ment Show. ATA corvention. 
45-20—Denver. Automobile Show. 
{5-20—Jersey City. Automobile Show. 
45-20—Ottawa. Automobile Show. 
17-24—Milwaukee. Automobile Show. 
20-27—Montreal. Automobile Show. 
27-Dec. 4—Kansas City, Mo. Automobile Show. 


Show 


DECEMBER 
3- 4—Chicago. Fourteenth Annual N. 8. P.A 
Convention. 


@-i0—Flint, Mich. SAE National Production 
Meeting. 
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UAW Contract Breach Blamed in Plymouth Strike 


5 Violations of Pact Cited; 
Early Reopening Remote 


(Continued from Page 1) 


@ 


to work and the company closed | 


the plant. 


In the Chrysler statement, it 


was charged that the strike is a | 
clear violation of the agreement | 


signed by the UAW and Chrysler 
last March. The statement cited 
five violations by the UAW. 
Refuting the statement, Homer 
Martin, UAW head, that 


outh Corp. is clearly a lockout by 
the corporation,” the 
statement declared in part: 

“Mr. Martin’s latest statement | 
about the UAW strike in the} 
Chrysler-Plymouth plant is a tis- | 
sue of inaccuracies. 

“He says there is no strike. 

“He says this because a strike 
is a clear violation of his union’s | 
contract with Chrysler Corp. 

“If the union authorized the 
strike, it broke the contract. 


“If the strike is unauthorized, | 


that shows the union does not 
control its members. 

“In the negotiations, Thursday, 
the corporation offered to open 
the plant for the 4 p.m. shift, 
Thursday, if the members of the 
UAW would return to work. Mr. 
Martin would not say that the 
members of his union would 
return.” 


Car Financing 


Up in Canada 


MONTREAL. — The Dominion 
Bureau of Statistics reports mo- 
tor vehicle sales financed in 
Canada during June totalled 24,- 
046, a gain of 26.1 per cent com- 
pared with the June, 1936 total of 
19,063, and a drop of 2.6 per cent 
compared with May. 

The financed value was $10,360,- 
037 in June, an increase of 39.1 
per cent over June last year, and 
a drop of 1.6 per cent from the 
May aggregate. During the first 
half of 1937 the total of new and 
used vehicles amounted to 99,912, 
the financed value of which was 
$42,712,128, indicating gains of 
29.6 per cent in number and 36.2 
per cent in value over the cor- 
responding period of 1936. 


GE to Build New Lamp 
For Cars at Warren, O. 
WARREN, O.—A new General 
Electric Co. plant to manufacture 
a new type of automobile lamp 
will be in operation here about 
March 1 after $100,000 in im- 
provements are made at the 
Phillips Custom Body Co. plant 
here, according to General Elec- 
tric officials. 
Alterations are being made to 
the large four story brick build- 


ing with E. J. Edwards, head of | 


the plant engineering department 
at Nela Park, Cleveland, in 
charge. 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., ana Metropoli 
FORD GROUP 
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Delaware "3% 
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37 
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North Dakota 


the | 
“stoppage of work at the Plym-| 


Chrysler | 








oa 
Ford V-8 Wins | 


‘Reverse’ Race 
HAVANA.—An automobile 
race with reverse English, 
but not in reverse gear, re- 
cently amused crowds that 
attended a municipal festi- 
val here. The winning car, 
a Ford V-8, teok almost an 
hour to cover approximately 
a third of a mile. 
The object in this compe- 
tition was to see how slowly 
the cars could cover the 








} 


specified course without 
stalling engines, for which 
the penalty was disqualifica- 
tion. 








Flood-Wrecked 


| Ky. Ford Branch 


Now Beauty Spot 


LOUISVILLE, Ky.—The trans- 
formation of the flood-ruined of- 
fices and showrooms of _ the 


Louisville branch of the Ford) 


Motor Co. into one of the beauty 
spots of Louisville has been com- 
pleted. 

For weeks carpenters, painters 
and decorators have been busy 
creating one of the most modern 
of all Ford branches. Now photo- 
murals depicting scenes of Ford 
operations at Dearborn flank a 
huge circular mural of the fa- 
mous Ford Rouge plant. Large 
circular stands display Ford 
parts and accessories, and mod- 
ernistic chromium and _ leather 
furniture is provided for the 
comfort of visitors. 


The executive offices have been | 


refinished in black walnut and 
all new walnut furniture has 
been installed. The entire general 
office, executive offices and show- 
rooms are air-conditioned. 





TWENTY-ONE CITY MANAGERS of the Chevrolet sales organization met in Detroit this week 
| for a general discussion of metropolitan markets with central office officials. Felix Doran jr., assistant 
| general sales manager who presided at the meetings, is shown at the head of the center table. To the 
| left of him are W. E. Fish, Chevrolet commercial car manager, and C. W. Wood, service and mechanical 
| manager. The 21 city managers, all of whom appear in the picture above, are: C. C. Schelp, St. Louis; 

W. R. Peel, Minneapolis; G. H. Good, Kansas City; J. S. Ashley, Oakland; M. K. Metzler, Cincinnati; D. 
J. Stonesifer, Columbus; D. B. Keefe, Denver; G. P. Barry, and C. J. Flanagan, Chicago; G. C. Campbell, 
Buffalo; R. P. Murphy, Pittsburgh; R. O. Wissinger, Baltimore; G. K. Seidel, Philadelphia; W. G. Lucado, 
Los Angeles; H. F. Riley, Milwaukee; M. D. Graham, Indianapolis; F. J. Kohl, Brooklyn; W. T. Ma- 
guire, New York; E. C. Butler, Cleveland; J. H. Arthurs, Boston; and R. E. O’Brien, Detroit. 


Winning Hudson Dealers 
Get De Roy Ocean Trips 


DETROIT. — Announcement of 


prizes in the form of a two-week 
ocean voyage for the executives 
of 16 dealer establishments has 
been made by W. A. Mortensen, 
president of the Aaron DeRoy 
Motor Car Co., Hudson and 
Terraplane distributor for lower 
Michigan. The winning establish- 
ments were picked from a total 
of 75 which competed in the sales 
contest, running from Jan. 1 to 
July 31, in which the winning 
points were based on retail de- 
liveries of Hudson and Terra- 
plane cars. 

A total of 36 people will par- 
ticipate on the voyage. The win- 
ners, accompanied by W. A. Mor- 
tensen and James S. Golds, whole- 
sale manager of the DeRoy or- 
ganization, will sail on the steam- 
ship Corinthia of the Cunard 
Line, from New York on Aug. 28 
and return Sept. 10. The voyage 
will include visits to the Virgin 
Islands, Porto Rico, Cuba, and 
Nassau. The party will leave De- 
troit on Friday, Aug. 27, im- 
mediately following a farewell 
party which the Commercial In- 
vestment Trust will be hosts. 
They will travel in three private 
Pullman cars to New York and 
will immediately board the steam- 
ship for their 4,000-mile trip. 

The contest is in accordance 
with a custom established several 
years ago by Aaron DeRoy, foun- 
der of the organization. This is 
the second year cruises have been 
given for prizes, and according to 
W. A. Mortensen, the contest was 
the closest in years. The members 
of the party were given a lunch- 
eon last Tuesday at the Fort 
Shelby Hotel at which time they 
were addressed by Earl Kirby of 
the Kirby Travel Bureau, who 
gave detailed information on the 
precautions and customs to be ob- 
served on a trip to the Tropics. 





The winning organizations in- 


cluded the following: 

Jas. B. Rine, Detroit; Roy Hil- 
dreth, Detroit; Hamer Heath, De- 
troit; Page & McLain, Pontiac, 
Eppler & McCarrick, Lansing; 
Henry W. Stevens, Flint; Pete 
Hoffbauer, Roseville; Claude 
Mosher, Birmingham; Alex. Long- 
necker, Ypsilanti; Stanley 
Holmes, Mt. Clemens; Verne 
Dimmick, Croswell; Grove Rick, 
Hillsdale; Mert Billings, Lapeer; 
Jess Wagner, Durand; Hubert 
McGrath, Brooklyn; G. P. Schae- 
fer, Detroit. 


Bruce, Crooks 
Are Appointed 
At Hupmobile 


DETROIT. — Appointment of 
Robert Bruce as organization di- 
rector and Morton J. Crooks as 
director of distribution for Hupp 
Motor Car Corp. was’ announced, 
Friday, by W. A. MacDonald, 
vice-president and director of 
sales. 

Crooks, a veteran on the Hupp 
staff, has rejoined the company 
after a year with Covered Wagon 
Co. He began with Hupmobile in 
1916 and was in charge of car 
distribution for more than 10 
years. Previously he served for 
seven years with Cadillac Motor 
Car Co. He will supervise and 
allocate all factory shipments. 

Bruce joined Hupmobile in 1934 
after serving with General Motors 
and Graham-Paige in various 
executive capacities. He has since 
been general manager of the 
Hupmobile Sales Corp. Bruce, in 
his new capacity, will be in charge 
of sales and distribution analysis. 





NEW PASSENGER CAR REGISTRATIONS 


CHRYSLER GROUP 


Chrysler 


205 
155 
345 
294 


118 
120 
209) 
181| 


59| 
211 
77| 
73 


17 11| 

2\ 
28) 
13 


31) 


27 





37] 
36] 
"37 
36 


Dist. of Col. 


~ Total, 3 States 
_ for July 
Total to Date 


839 
925 
1389 
1874 


432 
509 
759 
810 


65 
44 
104| 
59) 


266 
303 
402! 
397| 


76 
69| 
124| 
108! 


260820|444188 


Cadillac 


222 
156 
580 
474 
573 
916 
1375] 
1546] 


63 
52 
40 
37 
228 
188 
331 
277 


217| 
153 
572 
462 
548) 
906 
1337 
1521 


5| 
3| 
8| 
12| 
25, 
10 
38 
25 


3 


1| 
1| 
12| 
14| 
17 
18 


417293) 6551|423844] 82277 


6092/529785 


New York area which are compiled by Sherlock & Arnold. 
GENERAL MOTORS GROUP 


Chevrolet 


3 
e 


LaSalle 


527 
488 
572 
717 
1187 
1215 
2286 
2420 


86 
64 
68 
39 
162| 
202 
316) 
305 


87| 
57| 
60 
57 
217 
143 
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CHEYENNE, Wyo.—Wyoming’s 


new fair trade laws will have to 
be tested in the courts in the near 
future in order to give business 
men of the state a clear concep- 
tion of the meaning of the acts, 
according to the state attorney 
general’s office. 

The unfair practices act which 
became effective April 1 has pro- 
vision, it was pointed out, that 
“any person, firm, private cor- 
poration, or trade association may 
maintain an action to enjoin a 
continuance of any act or acts in 
violation of this act,” and it has 
been suggested that an injunc- 
tion will be the process by which 
the first test of this law will be 
made rather than in a suit alleg- 
ing criminal violation of law. 

It was pointed out that under 


July. Deliveries 
Of Pontiacs Show 
Little Recession | 


PONTIAC.—Retail deliveries of 
Pontiac automobiles showed very 
little seasonal recession during 
July and continued at a much 
higher level than during July a 
year ago, according to C. P. Simp- 
son, general sales manager. 

“July deliveries by dealers were 
21,436 compared to 22,662 in June,” 
he said. “This was only a 5 per 
cent decline which is much 
smaller than is customarily expe- 
rienced at this season of the 
year. 

“Also, the July figures are 28 
per cent above the July deliveries 
a year ago when they reached 
16,674. Last year July deliveries 
dropped 25 per cent below the 
June figure.” 

Total Pontiac sales from the 
beginning of the 1937 model year 
were 197,340 on July 31 compared 
to 152,746 for the 1936 model on 
the same date last year. 

Estimates for August sales are 
placed at 18,000 units. 

July production of 29,318 was 
the second largest of the year 
and was exceeded only by March 
when 29,791 cars were built. 

Used car sales also are rela- 
tively stronger than they were} 
last year. During July, Pontiac 
dealers sold 38,620 used cars, a} 
drop of only 1,000 from the June} 
figure and 7,400 cars higher than | 
July of 1936. 








S. H. Franklin Joins 
Fleming’s Ohio Plant 


PROVIDENCE—Stanlay H. 
Franklin is now resident engi- 
neer in charge of operations at/| 
the Bellevue, O., plant of the 
plant of the Fleming Mfg. Co., 
maker of the Fram Oil Cleaner. 

The Fleming company has 
opened an office in the General 
Motors Building, Detroit. Roy C. 
Noll is Detroit manager, with 
Ralph H. Card in charge of en- 
gineering. 
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Wyo. Courts May Test Trade Code to Clarify Tt 


Attorney General Suggests 
Use of Injunction Process 


the injunction process a judge 
would be called upon to decide 
the point of law, whereas if any 
criminal charges are made of 
violation of either fair trade act 
a jury case would develop which 
would be more difficult to decide. 
A clear conception of the acts 
must eventually come from a ju- 
dicial decision, according to the 
attorney general’s office. 
Starting May 1, merchants 
throughout Wyoming began enter- 
ing into minimum price contracts 
with producers and distributors 
of commodities bearing a trade- 
mark, as the new fair trade act 
went into effect as a companion 
measure to the unfair practices 


act that became effective a month} 


earlier. The new law was designed 
“to protect trade-mark owners, 
producers, 


practices in the distribution of 
competitive commodities bearing 
a distinguishing trade-mark, 
brand or name.” 

Both the acts, passed by Wyom- 
ing’s 1937 legislature, are aimed 
at out-lawing price-discrimina- 
tion, price cutting, secret rebates 
and other trade practices con- 
sidered to be “for the purpose of 
injuring competitors and destroy- 
ing competition.” Used cars do not 
come under the provisions of the 
fair trade act, but new cars, new 
accessories, etc., do, as long as 
they bear a distinguishing trade- 
mark. 


Extra- Seasonal 
Drops Shown in 
Mass. Car Totals 


BOSTON.—Net registrations of 
cars and trucks for Massacsusetts 
in the first six months of this 
year showed 36,518 more passenger 
vehicles and 3,281 trucks, or 39,- 
799 units over the same period in 
1936. The 1936 totals were 656,129 
cars and 94,108 trucks, the com- 
bined number being 750,237. The 
figures this year showed 692,647 
cars and 97,389 trucks totaling 
790,036, nearly a 40,000-unit gain. 

How much greater the figures 
would have been were it not for 
labor trouble is indicated by the 
falling off in registrations April, 


May and June, months that gen-| 
| erally have increases. 
last year, the count showed that | 


In April, 


the month had 89,781 cars and 
4,826 trucks, a total of 94,607. This 
year the count was 69,250 cars and 


distributors and the} 
general public against uneconomic | 








| 4,187 trucks, making 73,437. That | 


made the falling off total 21,170. | 


May 1936 had 49,314 cars and| 
3,574 trucks, totaling 52,888 listed. 
This year the figures were 41,723 | 
cars and 3,147 trucks making 44,- 
870 or 8,741 under a year ago. 
June reported last year 31,850 
totals of 29,281 cars and 2,569 
trucks. This year June had 23,425 
cars and 2,382 trucks reaching 
25,807, or 6,043 under a year ago. 


| 





EDUCATIONAL EXHIBIT of the Eaton Mfg. Co. at the Great Lakes Exposition, Cleveland, features 
a list of 1,852 American-made cars and trucks, photographs of the “famous firsts” of all surviving car 
makers and the radiator emblems of 351 different makes of American cars and trucks. Among the rare 
car emblems displayed on the exhibit shown here, are such ghosts of the past as Brush, Cartercar, 
Thomas Flyer, Little, Glide, Sunset 30, Stevens-Duryea, Everitt, Triumph, Partin-Palmer, Skelton, Ro- 
tary Six, Pan American, Aerotype, Triunfo, Patriot, Winton, Rambler, Great Western, Broc, Holsman, 


Briscoe and Sears. 





Ford Dealer Puts Out 
A Paper to Aid Sales 





AMERY, Wis.—A novel method 
of bringing its message before 
customers and prospects has been 
developed here by Weaver and 
Co. (Ford). 

The plan is the issuing of a 
newspaper which is delivered as 
a supplement to the Amery Free 
Press and edited exactly like a 
newspaper. 

Gathering all the news items 
possible concerning the activities 
of the company and its personnel, 
as well as the automobile and 
automobile products it sells, the 
initial 
featured a large cut of the latest 





For Road Building | 


| were attractive display advertise- 
| ments 


MILWAUKEE.—In an address 


issue of this newspaper | 


| satisfied owners. 


Wis. Car Fees Set! 





before the mid-summer meeting | 


of the Wisconsin County Highway 
Commissioners’ Assn. and 
Wisconsin County Highway Com- 
mittee Members’ Assn., Gov. 


the | 


Philip F. La Follette declared | 


that the increase in highway 
revenue reflected by the state this 
year would be used solely to build 


| tively small. 


more highways in sections of Wis- | 


consin where badly needed. 


Stricter regulation and enforce- | 


ment of traffic was recommended | 


by E. J. O’Meara, traffic engineer 


of the Wisconsin highway com- The entire cost of the issue was 


mission. 


3 STATES FOR JULY, 1937-1936 


Complete c 


STATES 


Delaware 
"36 | 
"37 
"B36 
ey 
"36 
37 
"36 
37 | 
36 | 


North Dakota 
Dist. of Col. 
Total, 3 States 


for July 
Total to Date 


"37 | 


HUDSON GROUP 


221 
19] 
42| 
56] 
59] 
71] 


15) 7 
17| 2| 
39] 3] 
50 6| 
44| 15 
50| 21 
98 25; +123] 
117 29; 146] 
44313| 8999] 53312] 
43054| 12344] 55398] 


136| 
1291| 


cumulative figures appear each week until all 48 states are shown. States appearing today are shown for the first time. 


AUBURN GROUP 


699 
569| 


5 
3) 
38 


36 
22 
10 
6| 
“3 | 
19} __—«6:1 
51/152! 
49 89) 
7682| 41749| 57694 
8502| 22922) 28792 


10 


a 
1860 


NON-AFFILIATED GROUP 


aay aise] saaael 
406| 35561| 


model on the bottom of page one. 
The headline or streamer across 
the entire top of the page fea- 
tured a story on this model. 

The first issue of “Weaver's 
Bulletin Ford V-8 News,” as the 
supplement is named, caused 
greater interest among the mo- 
torists than anything the com- 
pany ever attempted, Q. M. 
Smith, sales manager of Weaver 
and Co., reports. 

The supplement also carried 
stories on old timers, Fords that 
have been in service for years and 
still are in daily use. Other items 
featured stories on the latest 
models and included letters from | 


Members of the firm and other | 
employes were “written up” de-| 





tailing their experience. 
Throughout the supplement 


explaining the various 
services offered by Weaver's, such | 
as greasing, used automobile and | 
trucks departments, repairs and| 
gasoline and oil. 

The cost of printing and issu- 
ing the supplement was compara- 
Two thousand copies 
were printed, 1,500 of which were 
inserted in and distributed by the | 
Amery Free Press, thereby per- 


mitting wide distribution at a| 


small cost. The remaining 500 
copies were retained for the use 
of salesmen and in the salesroom. 


$25. 


1058 

851 
1620 
1625 


15) 
7| 
22| 
31| 


24| | 
1| 

10) 
8| 2 





2880 
8275 
6 5558 
4 5751 
762] 2001914 
5570] 1858768 


6 
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64 

1| 59) 

| = 
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29) 


63) 
12| 
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eenimnsll Oona 
Rates Asked for 
Car Shipments 


NEW YORK.—Increases of 
from $2 to $4 per ton in ocean 
freight rates on cars, trucks and 
automotive parts has been re- 
quested by steamship confer- 
ences representing lines operat- 
ing to all parts of the world, at 
a series of meetings just con- 
cluded with the export rate com- 
mittee of the Automobile Manu- 
facturers’ Assn., according to J.S. 
Marvin, manager of the associa- 
tion’s traffic department. 

Higher costs of supplies, wages, 
stevedoring, and in some cases, 
port charges, were cited by 
steamship executives as the basis 
for their proposals, according to 
Marvin. He indicated that the as- 
sociation’s committee would hold 
some further meetings to reach 
final adjustments with the several 


steamship conferences. 


NICKELGRAM 
ce 


The automotive industry con- 
stantly demands higher speed, 
greater output and better pre- 
cision from its production equip- 
ment. And these requirements 
are being met by the machine 
tool industry in many ways. For 
example, the Hydratrol lathe 
made by the Lehmann Machine 
Co. of St. Louis, provides six- 
teen spindle speed changes auto- 
matically through an hydraulic 
mechanism operated by a three- 
lever handle on the headstock. 
Speed changes are made by the 
operator at will, while the lathe 
is running. Nickel alloy steels 
are extensively used in the con- 
struction of this machine for 
shafts, spindles, and gears to 
assure dependability and long 
life under the conditions of 
heavy cuts at high speeds. Thus 
the automotive experience with 
the high grade Nickel alloys has 

been extended usefully 
THE into the allied fields. 


INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y° 
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Investment Trusts Again Eyeing Motor Securities 


Motor Shares 
Regain Losses 


Of Week Ago 


By C. J. ALEXANDER 


NEW YORK.—Although-invest- 
ment trusts generally lightened 
their holdings of automotive 
stocks in the first half of this 
year, they now appear to be re- 
accumulating selected shares in 
this industry. Wall Street has 
been hearing reports for several | 


weeks that those who guide the | 


destinies of the investment trusts 
were again looking with favor on 
motors. 


It is expected, therefore, that 
reports of the trusts for Sept. 30 
will show increases in total hold- 
ings of automotive securities. 


The extent to which they re- 
duced their ownership of these 
stocks in the first half is revealed 
by announcements of the June 30 
portfolios now being made. 


Adams Express, for instance, 
one of the largest, reduced its 
holdings of General Motors from 
24,000 to 10,000; Mack Trucks, 
from 29,000 to 21,800, and sold the 
8,000 shares of U. S. Rubber, first 
preferred, which it held at the 
end of 1936. On the other hand, 
this trust increased Chrysler 
from 8,500 to 9,000 shares during 
the half. 


Lehman Corp. cut its holdings 
of Chrysler 5,500 shares to 6,000 
in the second quarter; its Gen-| 


Y 


| to higher ground. General Motors 
| and Chrysler provided the leader- 
|ship and many others followed. 
|'There were some individual de- 
clines, however. 

The ADN price averages for 
Aug. 4 compared as follows with 
the week preceding and a year 
ago: 

Last This 
Week Wee 


41.40 45.50 


44.49 -+2.08 


£0.81 41 


| 24 Motors 
| 10 Car-Truck Cos 42.41 
10 Parts-Access 38 66 9 47 
| 4 Tire-Rubbers ...41 ! ) +-2 27.06 
| The tire company stocks were 
particularly strong, as far as the 
average price was concerned. 
Each of the four leaders in this 
field advanced two points. 
Additional earnings 
made public during 
were about in line with 
which were made earlier and 
summarized a week ago. 
Mullins Manufacturing declared | 
a dividend of $1.75 on its pre- 
ferred, the regular quarterly) 
amount, payable Sept. 1. Dayton 
Rubber declared $1 on account of | 


reports | 
the 


so payable Sept. 1. 


dividends in July calling for the 
payment of $22,800,000, 
ing with $23,600,000 in the like 


the total for the first eight 
months to $148,725,000, as against 
$142,435,000 a year ago. 

Car and truck companies in 
July declared $16,800,000, compar- 
ing with $17,300,000 a year ago, 
while parts and accessory com- 
pany declarations last month 
amounted to $6,000,000, as against 





eral Motors 2,300 shares to 18,400. 
Holdings of Goodrich were cut 
from 15,000 to 13,000 shares. 


One of the chief factors in the 
return of automotive stocks to} 
favor in the third quarter is the! 
prospect for higher prices of cars| 
that will offset added costs to a 
good extent without causing any | 
great amount of sales resistance. 


The most important event of 
the week for the automotive 
stocks marketwise was the an- 
nouncement by Ford Motor Co. 
of an increase in prices on cars. 
This removed doubt that this 
company would make increases 
and until this doubt was re- 
moved, there was some question 
in the Street as to how far the 
remainder of the industry could 
go. 

In the week covered by the 
ADN stock price averages, motor 
shares recovered their losses of 
the preceding week and went in- 


GM Common Pays 
$1 as Quarterly 
Despite Cost Rise 


NEW YORK.—Dividend of $1 
on common stock was declared 
this week by directors of Genera] 
Motors Corp. A similar amount 
was paid on June 12, while 25 
cents was paid on Mar. 12 


The dividend was left 
changed despite a drop of 25.4 per 
cent in profits during the second 
quarter. This drop was attributed 
last week by Alfred P. Sloan jr., 
chairman, to the effect of labor 
disturbances, wage and material 
price increases. 

The regular quarterly dividend 
of $1.25 a share was declared on 
the $5 preferred stock, payable 
Nov. 1 to stockholders of record 
Oct. 4. The common stock dis- 
bursement is payable Sept. 13 to 
record of Aug. 12. 


Truscon Steel Net 


YOUNGSTOWN, O.—Truscon|! 
Steel Co’s. profit from operations | 
after all charges including esti- 
mated federal income and undistrib- | 
uted profits taxes for June 30 quar-| 
ter was $274,442 compared with| 
$386,413, corresponding 1936 quar- | 
ter. Drop in earnings is largely at- | 


tributed to increased labor and ma-| 


terial costs, which in turn also ad- 
vanced because of wage increases. 


| to run below 


un- | 


$5,300,000 a year ago. Thus car 
and truck declaration continued 
1936, while parts 
companies continued to pay 
more. 

For the eight months, declara- 
tions by car and truck makers 
totaled $95,675,000, as against 
$115,480,000 in the like 1936 per- 
iod, while parts companies de- 
clared $52,050,000, as against $26,- 
955,000. 

The $1 declaration by General 
Motors on its common was in line 
with expectations. The important 
dividend of the year for this 
company will come in the last 
quarter. 


accumulation on its preferred, al- 


: . | 8, 1936, when 
Automotive companies declared | 


compar- | 


A | earnings 
period of last year. This brought | 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, 2:30 P.M.—Price changes in automotive stocks 
were narrow in today’s trading. 
Motors were up fractionally and most other motors were 
mixed, with small gains predominating. 
in cars had little influence on the market. 


Chrysler and General 


Price advances 





= Willys-Overland Earnings 


Reveal 8-Month Progress 


TOLEDO.—Substantial progress 
in sales and earnings is noted in 


an analysis of Willys-Overland | 


Motors, Inc., earnings from Oct. 
the present com- 
pany assumed operations, to May 
31, 1937. 

Although the company’s latest 
statement covers a 


Diamond T Assets 


Increase Over °36 


NEW YORK.—Diamond T. Mo- 
tor Car Co., as of May 31, 1937, 
reports total assets of $4,610,707 
as compared with $3,428,794 on 
Dec. 31, 1936; earned surplus of 
$1,329,702 against $1,243,659 and 
capital surplus of $786,555 against 
$83,238. There was no funded 
debt. 

Current assets as of May 31, in- 
cluding $366,627 cash, amounted 
to $3,604,223 and current liabili- 
ties were $1,679,605. This com- 
pares with cash of $377,528, cur- 
rent assets of $2,576,742 and cur- 
rent liabilities of $1,384,204 on 
Dec. 31, 1936. Inventories 
amounted to $2,327,755 against 
$1,443,392. 

Capital stock on 
amounted to 400,000 
value $2 per share. 


1937, 


par 


May 31, 
shares, 


period of approximately eight 
months, the new Willys-Overland 
did not begin production until 
Nov. 30 and output of automobiles 
during December totaled 4,020 
units. 


Reflecting preparations for the | 
production of cars, which includ- | 


ed the completion of dies and 
plant re-arrangement ' together 
with the small output during De- 
cember, the company reported a 
net loss of $395,630 for the period 
from Oct. 8 to Dec. 31, last. 


However, production was step-| 


ped up rapidly, reaching a high 


of 9,819 units in April, which re-| 


sulted in a net profit of $504,541 


for the period of approximately | 
eight months ended May 31, de-| 
in the| 


spite the losses incurred 
early stage of operations. 

Indicated net 
five months ended May 31 was 
$900,171, equivalent to 40 cents a 
share on the 2,046,207 shares of 
common stock outstanding after 
dividend requirements for this 
period on the preferred stock. The 
company has no funded debt. 

The company’s application to 
list the two classes of stock on 
the New York Stock Exchange 
has approved, but no date has 
been for trading in these 


ISS 


set 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, AUGUST 6, 1937 


(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 


1937 
High NEW YORK 
83'4 Allis Chalmers Mfg. 
71 American C. & F. 
32%, American Chain 
3639/5 Auburn Auto 
301, Bendix Aviation 
1052 Beth. Steel 
48), Bohn A. & B. 

47 7 Borg-Warner 
597s Briggs Mfg. 
144% Budd Mfg. Co., gE. &. 
13 71, Budd Wheel Co. 
27'2 Chic. Yellow Cab (1) 
13544 Chrysler ° 
47, Clark Equip. 
463/; Cleveland Gr. Er. 
62% Collins & Aikman 
69l4,° Com, Credit 
8014 Commercial Inv. T. 
37% Continental Motors 
8g Curtiss-Wright 
23%, Curtiss-Wright A 
1801/2 du Pont de Nemours 
37. Eaton Mfg. 
45\, Electric Auto-Lite 
44), Electric Storage Battery 
34, Evans Products 
11% Federal Motor 
41% Firestone T. & R. 
7Y2 4, Gabriel Co. A 
647s General Elec. 
70), General Motors 
5114 Glidden 
50! Goodrich, B. F. ... 
47/4 Goodyear T. & R. 
4, Graham-Paige 
8 Hayes Body Corp. 
2778 Houdaille-Hershey B 
| 41 Houdaille-Hershey A 
23144 Hudson Motor 
4 Hupp Motor . 
120 Inter. Harvester 
155 Johns-Manville 
23% Kelsey-Hayes W. 
1914 Kelsey-Hayes W. B 


(2) 


1937 
High Low 


Last Sale 
Aug. 6 July 30} 


67° 67° 277 
79\, wane 79 
29% j 29 41% 2914 
2042 624 403% 

. 20% 51% 39 
983 381, 27¥e 

8 o - 
45'/y . 26 1772 
wane 

3% 44%! 2 Tait 

. 44, TP a 

: 447s 25 
10 : w7A 
8, 12% : 

- 37, 29 

. 16% 9l/ 5 
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17 Lee Rubber & Tire 
Libbey-Owens-Ford Glass 
Ludlum 
Mack Trucks (1) 
Marlin Rockwell 
Motor Products 
Motor Wheel 
Murray Corp. 
Nash 
Pacific 
8 Packard 
Raybestos 
Reo Motor chee e 
Republic Steel Corp. - 
Socony Vac. ceeee 


Last Sale 


NEW YORK Aug. 6 July 30 


25% 


Steel 


Kelv. 
Mills 


Manhattan 


“ , 4, Sparks-Withington 


. 52% 
.. 63% 
. 6 


2% 





Spicer Mfg. 
Stewart-Warner 
Studebaker 

Thermoid Co. ...---- 
Thompson Products 
Timken-Det. 
Timken Roller Bear. ...- 
U. S. Industrial Alcohol 
U. S. Rubber 

West’house E. & M. 
White 
Yellow Truck 

Young Spring & Wire ...- 


Axle 


Motors 


CHICAGO 


Asbestos Mfg. 
Bendix Aviation 
Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 
Perfect Circle 

Pines Winterfront 


Woodall Industries 


DETROIT 


Ex-Cell-O Aircraft & Tool 
Hall Lamp Co. 

Hoover Ball Bearings 
Murray Corp. 


‘Hudson Earnings 
|| Cut to $1,056,240 


By Strike Tie-Up 


DETROIT. — Consolidated net 
| profits of Hudson Motor Car Co. 
|} and subsidiaries for the second 
quarter of 1937 totaled $1,056,240 
after all charges, including taxes, 
except provision for surtax on un- 
distributed profits. This compares 
with $1,336,185 in the second 
quarter of last year. 

The results for this year were 
affected by the strike which was 
called in all of the company’s 
plants early in March and lasted 
until Apr. 13. 





income for the) 


Earnings, after all charges, in- 
cluding taxes, except provision for 
surtax on undistributed profits, 
for the first six months of this 
year were $1,063,475 compared 
with $1,840,354 for the first six 
months of last year. 

In the report, A. E. Barit, presi- 
dent, stated that the consolidated 
balance sheets of Hudson and its 
subsidiaries as of June 30, 1937, 
show substantial gains in both 
cash and net working capital. As 
of June 30, cash totaled $16,082,- 
745, a gain of more than $4,000,- 
000 over the figure of $12,036,793 
cash and government bonds re- 
ported on Dec. 31. Net working 
capital on June 30 stood at $16,- 
396,679 as compared with $12,384,- 
514 at the close of last year. 

Commenting on the company’s 
fiscal position, Barit stated that 
on Aug. 1 Hudson had retired 
for cash $500,000 of its notes, 
which were due on that date, thus 
| reducing the outstanding amount 
to $3,850,000. 


Profit Reported 
By General Tire 


AKRON.—Net profit of $2.01 
per share on common stock of the 
General Tire and Rubber Co. for 
the six months’ period ending 
May 31, 1937, was reported this 
week by William O'Neil, president, 
in the company’s first semi-annual 
statement. 

Net sales for the first half of 
this year totalled $10,212,794, re- 
sulting in a profit of $991,262, 
after provision for federal income 
tax but before making any allow- 
ance for excess profits tax and 
surtax on undistributed profits. 

No figures were announced for 
the first half of 1936, but O’Neil 
said that the profit for the first 

|half of 1937 was substantially 
|higher than during the same 
| period last year. 








| Bohn aioli Profits 


Drop in June Quarter 
DETROIT. — Bohn Aluminum 


|and Brass Corp. in the quarter 
ended June 30 had a net profit of 
$448,793, after depreciation, fed- 
eral income taxes, etc., but before 
| surtax, equal to $1.27 a share on 
352,418 shares, against $992,288 or 
$2.81 a share in the preceding 
quarter, and $358,714 or $1.02 a 
| share in the June quarter of 1936. 

For the six months ended June 
30 net profit was $1,441,081 equal 
to $4.08 a share, against $693,843 
or $1.97 a share for the first half 
| of 1936. 


Socony Net Rises 
| NEW YORK.— Socony - Vacuum 
| Oil Co. estimates its net income for 
| the first half of 1937 at a record 
| high of $32,000,000, an increase of 
| 60 per cent over the company’s es- 
timate of $20,000,000 for the first 
| six months of 1936. Net for the first 
| six months equals $1.01 a share on 
capital stock as against 63 cents in 

| first half of last year. 

Dividend Declared 
DAYTON, O.—Dayton Rubber 
Mfg. Co. has declared a dividend 
of $1 on account of accumulations 
on the convertible cumulative class 


“A” stock, payable Sept. 1. A like 
dividend was paid June 25. 
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climbed until today nearly 40 per 
cent of the sales have been the | 
lower-pricea job. 

Not how many, but how good | 
has been the policy of the Cowl-| 
ing sales administration from the | 
start in the selection of dealer | 
outlets. But notwithstanding the) 
carefulness with which these se-| 
lections have been made, more} 
than 300 new outlets have been | 
added during the past year, giv- | 
ing a total as of today of more| 
than 11,000. These consist of three 
classifications—direct dealers, as- | 
sociate dealers, and neighborhood | 
sales dealers. 

* * * | 

MENTION OF ' neighborhood | 
sales and service naturally made | 
me prick up my ears, for this has 
been the theme song of Automo- 
tive Daily News for the past 
three years. Ford pioneered this 
method of operation, and ADN 
joined in the chorus. what Ford 
has done with the idea is told in 
the report I got that cars and} 
trucks sold through these feeders 
are running 10 per cent of the 
more than a million sales. 

I’m told that since the feeder | 
system first was launched there | 
has been a weeding out until now 
there are approximately 1,000 of | 





these stores in operation, but each 
is a quality operation. There was | 
a tendency on the part of some} 
of the first neighborhood sales | 
and service dealers to use the 
feeder as headquarters for the 
dealership, which loaded it down 
with overhead that shouldn’t have 
been on the books. Whereas the 
main idea is to operate a feeder 
for the purpose of building up 
good-will in a neighborhood, giv- 
ing service to owners, selling 
gasoline and oil and accessories 
and to sell new cars. Operated in 
this manner, the factory declared 
that every feeder should be a 
money-maker. 

LINCOLN, LIKEWISE the 
Zephyr, were not included in the 
vacation at Dearborn. All through 
the shutdown 
the 12-cylinder 
branch of the 
family has been 
in operation, 
turning out 175 
units a day 
shooting at a 
projection of 
30,000 Zephyrs 
for the model 
year, which to- 
tal will be 
reached. This 
means almost a A. 5. Hatch 
100 per cent increase over Zeph- 
yr’s first year’s count of 15,500. | 
= bad for a car only two years 
old. 

The big Lincoln is in the de-| 
luxe class, entirely a custom-built | 
job, but despite this it is antici-| 
pated that sales for the current | 
season will run in excess of 1,000. | 
Not many numerically, perhaps, | 
but when it is remembered that 
the price tags run from $4,450 up, | 
that means a dollar volume that | 
is not to be sneezed at. And the | 
big Lincoln people are claiming | 
that they are getting approxi-| 
mately 40 per cent of the sales| 
in its price bracket. | 

Maybe you haven’t heard how! 
the Lincoln Zephyrs are market- | 
ed. I didn’t know, but I find that | 
the distribution is made through 
1500 direct dealers, and in addi- 
tion to this, all Ford dealers are | 
eligible to retail the Lincoln 
Zephyr. 

* * * | 

DESPITE THE fact that Ford | 
has upped the prices on certain 
of its ’37 models, it’s impossible | 
now to do any horoscoping as to) 
what’s going to happen in 38. | 
This inquiring reporter got a/| 
shoulder shrug as to this and the | 
comment that next year is next 
year and one cannot do any pre- 
dicting as to what costs will be 


| poration” is the tag line of the 


| GM since 1923. This accolade can 
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Sinsabaugh 


in ’38. Time alone will settle this 
point. 
* * * 
TEACHING the young idea} 
how to shoot is a job undertaken | 
by the automobile industry and 
one that is be- 
ing well done. 
Eighteen years 
ago GM found- 
ed its General 
Motors Institute 
in Flint, provid- 
ing opportuni- 
ties for self de- 
velopment of its 
employes and 
also the devel- 
oping of prom- 
ising young men 
for positions of 
future responsibility. Chrysler 
has its Chrysler Institute of En- | 
gineering, whose graduates, all | 
employes, are eligible for college | 
courses. At the May commence-| 
ment exercises 274 got their 
sheepskins. Ford has its trade 





P. W. Litchfield | 


| schools and all three big corpora- | 


tions have the same idea in mind, | 


| education of their employes which | 
| cupied the 


will qualify them for better jobs 
in the automobile industry. 
* * 

NOW GOODYEAR cuts in, but | 
along somewhat different lines. 
The big tire company really gives | 
a finishing course to college boys | 
who might want to make their 
fortunes out of the rubber in- 
dustry. It’s new with Goodyear, 
this plan, and last Saturday was 
commencement for the class of 
37. 

One hundred and four col- 
legians representing 50 schools 
and residing in 21 different states 
were brought to Akron for a 
course of training which began 
June 14. This training consisted 
of daily trips through the plants, 
with various processes being dem- 
onstrated in actual production 
and explained by the instructors 
in charge of each group. The boys 
also were given opportunity to 
make contact with the various 
department heads. The purpose of 
the basic training was to give the 
collegians an all-round picture of 
the company’s activities. 


* 


t * 

NOW THAT THE foundation 
has been laid in this manner, 
starting this week they have been | 
assigned to more specific training 
groups such as the factory staff 
training group, the retail sales 
group, the sole and heel sales| 
group and the _ general office | 
squadron. They'll finish  this| 
course Jan. 1, 1938 and the suc-} 
cessful ones will go into their 
chosen lines of occupation with | 
the company. 
President Litchfield was host to | 
the group at his Akron residence, | 
“The Anchorage,” last Saturday, | 
turning the place over to the| 
youngsters, who soft-balled, bad- 
mintoned and bowled, and at the} 
same time made contacts with 
various company executives which 
should show on the profit side of 
the ledger. 

* * a 

“MR. KOETHER leaves 
with the best wishes of the cor- 


official communique issued by 
General Motors in accepting the 
resignation of Ben Koether, a 
veteran who has been identified 
with the automobile’ industry 
since 1901 and who has been with 


be interpreted as meaning “well 
one, thou good and faithful 
servant,” for Ben leaves to de- 
vote his energies to his personal 
business. 


But when historians write the 
history of the automobile busi- 
ness they are going to find plenty 
of Koether footprints in the 
stretch from 1901 to 1938, for Ben 





|} then was 


| determining 


has been a busy pedestrian all | 
that time. We who know him 
recall his long association with 
Alfred P. Sloan, not only during 
the GM era but way back when. | 
* a * 

WHEN SLOAN first came into | 
the picture he was general man-| 
ager of Hyatt and Ben was the} 
bookkeeper who used to make 


| out the pay check for Sloan, who 


working for $150 a 
month. In those creative days! 
Hyatt’s first order for its bear- 
ings which were destined to be- 
come world famous, was from 


| R. E. Olds who was then building 
| the Oldsmobile curved-dash run- 


about. Henry Ford was the sec- 
ond to wheel into line. 

Then the boy Koether grew up| 
and Sloan sei him to Detroit in 


| 1909 to represent Hyatt in a sales 
| way in the tiny industry of that | 


time. So Ben was in at what 
might be called the “birth of a | 
nation” in the gold rush days at | 
the Hotel Pontchartrain when} 
men became millionaires in a| 
night—on paper, at any rate, if | 
not in actuality. Educated thusly, | 
it is no wonder that Sloan took | 
Ben with him _ into General | 
Motors, loading him down with | 
many responsibilities. And it is a| 
matter of record that Koether oc- | 
same office — Room | 
13-141—in the General Motors | 
building for 14 years, in which | 
time he carved his initials deeply | 


| into the GM tree. 


Electric Devices 
To Tell Victors in 
Soap Box Derby 


DETROIT.—Split-second accu- 
racy in recording the running 
time of the 120 local champions 
who will race Aug. 15 at Akron, 
O., in the All-American Soap Box 
Derby, is assured by arrange- 
ments completed this week for 
the use of the latest scientific de- 


vices at Derby Downs course, 


| scene of the event. The announce- 


ment was made by officials of 
Chevrolet, which, with the Akron 
Beacon-Journal, sponsors. the 
event. 

Two separate devices, both em- 
bodying the photo-electric cell or 
“electric eye,” are being installed. 
One will provide accurate electric 
timing of every heat-winning car, 
and the other will record photo- 
graphically the finish of each heat. 
The equipment identical with 
those recently installed on sev- 
eral famous race tracks. 

The photo-finish device consists 
of a camera, mounted on a 
specially-built platform directly 
above the middle of the finish 
tape, and actuated electrically by 


1S 


| mechanism similar to that of the 
timer. When the lead car in any ; 


heat reaches the finish line, the 
shutter clicks and the finish is 
indelibly recorded on a plate. Spe- 
cial apparatus for rapid devel-| 
oping of the resultant negative 
provides the judges with an 8x10 


enlargement of each finish within | : 
two minutes after it takes place. | § 


Besides eliminating the human 
element from the exacting job of 
winners in_ close 
heats, installation of the 
equipment itensifies the “big 
time” atmosphere’ surrounding 
the Derby finals. 


The awards for the Derby win- 
ners are a $2,000 college scholar- | 


ship and two new Chevrolet cars. | #@ 


Visit Factories 

MEMPHIS.—About 50 members 
of the staff and dealers of the John 
T. Fisher Motor Co., Chrysler- 
Plymouth distributors, visited De- 
troit and factories in Michigan this 
week. W. D. Mathis, general man-| 
ager; Don Crittenden, sales man-| 
ager; C. Bacon, car distributor, and| 
a number of wholesale representa- | 
tives of the Fisher firm were in the, 
party. | 


| her 


| ters, 


cums WOKrd in edgewise”’ 
Ey George M. Slocum 
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the horizon of the seas which 
separate her. They may erect 
their monuments to the generals 
who lead the slaughter or to the 
casket which contains the scat-| 
tered remains of an unknown 
son who died for “God and coun- 
try,” but little Denmark will milk 
cows, pack her fish, be a 
good neighbor to her nearby sis- 
Norway, Sweden and Fin- 
land, and erect shrines in the 
minds of her children to the sons 
and daughters, both at home and 
abroad, who have worked hard, 
lived unselfishly and won honestly. 
* a Eo 





IN THE EMIGRANT Archives | 
Building near Aarhus there is| 


=I 


THE CREAM 


..- Real quality 


collected a record of every Danish 
citizen who ever emigrated to 
the United States, Canada, New 
Zealand, etc. There you will find 
that the man, Knudsen, with the 
contagious smile to whom you 
wave casually, has been honored 
with the highest decoration that 
his native land can bestow. When 
you know he has‘ long been a citi- 
zen of our country and that he is 
now in a position to inculcate 
American industry with some of 
the virus of energy, honesty and 
unselfishness which must run in 
his Danish veins, you begin, as I 


| did, to feel a greater security in 


what lies ahead for us in Amer- 
ica.—G.M.S. 
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AT THE TOP 


identifies itself. 


Whether it be cream, or men, or 


hotels, outstanding performance is 


given top ranking. Few hotels in 


the world hold 


as prominent 


a place as the Stevens. To expe- 


rienced world travelers, “The 


Stevens” represents the cream of 


American hospitality, a tradition 


of excellence without extravagance. 


OTTO K. EITEL, Managing Director 
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new | B# 


in New York during the Summer 
Air-conditioned dining rooms and 
. «+ eross-ventilated bedrooms. . . 


y \ E don’t claim you wi 


ll feel as 


cool as these polar bears, but you will find 
The Roosevelt one of the coolest hotels 


months. 
lounges 
a clear, 


cooling swimming pool and gymnasium 


The Roosevelt a matter of cool 


. are all designed to make your stay at 


comfort. 


Private passageway from Grand Central Terminal 


direct to lobby. 


te 


The ROOSEVELT 


MADISON AVE. at 45th ST.. NEW YORK 


Bernam G. Hines, Managing Director 
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